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THIS  WEEK  ON  THE  WEB 

I  Exclusively  on  editorandpublisher.com  . . . 
j  The  He*/  York  Times  has  its  own  plans  for  the 
World  Trade  Center  site.  Joe  Strupp  offers  further 
information  on  the  Sept.  8  Times  Magazine, 
which  will  feature  leading  architects  and  other 
planners’  suggestions. ...  Complete  details 
about  Global  Network  Inc ’s  patent  on  online 
advertising  systems  and  how  it  may  impact 
.  newspaper  Web  sites. ...  Columnist  Charles 
I  Bowen  visits  a  useful  National  Security 
Archive  Web  site,  which  includes  thousands 
of  declassified  U.S.  government  documents  on 
everything  from  the  9/11  attacks  to  Richard 
Nixon's  administration  ...  And,  as  always,  a 
new  Photo  of  the  Week  and  E&P  Online  Poll .. . 


LETTERS 


THE  SPOKANE  WORO 

1TAKE  STRONG  EXCEPTION  TO  BeTSY 

Cowles’  response  [“SLAPP-(un)happy 
Spokane,”  July  29,  p.  3]  to  your  July 
15  editorial.  Your  piece  descried  her 
family’s  legal  tactics  to  silence  critics  of 
its  River  Park  Square  real-estate  develop¬ 
ment  in  Spokane,  Wash.  —  tactics  that 
run  counter  to  its  long  publishing  legacy. 
In  her  response,  Ms.  Cowles  claims  that 
what  The  Local  Planet  Weekly  and,  by 
extension,  the  online  “Camas  Magazine” 
have  published  regarding  River  Park 
Square  is  “more  fiction  than  fact.” 

No  one  from  the  Cowles  newspaper  or 
real-estate  companies  has  disputed  our 
published  facts  on  River  Park  Square. 

No  one.  In  fact,  more  than  18  months  ago 
(Jan.  11,  2001),  we  flat-out  challenged 
Ms.  Cowles  to  sue  us  if  our  reports  were 
untrue.  So  far,  nothing. 

Ms.  Cowles  has  refused  to  answer 
questions  regarding  the  River  Park 
Square  project’s  public-private  financing, 
and  she  has  deliberately  withheld 
documents  from  us.  It’s  absurd  for  her  to 
withhold  facts  and  then  claim  that  others 
don’t  know  the  facts.  When  people 
challenge  her  on  the  facts,  she  responds 
with  legal  harassment.  And  yet  her  letter 
to  you  lectures  us  about  applying  ethical 
and  professional  standards. 

We’ve  said  it  before,  and  we’ll  say  it  yet 
again  —  we  love  a  swanky  downtown 
shopping  mall  as  much  as  anyone. 
However,  this  community  has  questions 
about  how  $50  million  of  its  community- 
development  money  was  spent.  It  deserves 
answers.  Ms.  Cowles  can  supply  many  of 
those  answers,  either  voluntarily  or 
through  the  efforts  of  the  investigative 


journalists  working  at  The  Local  Planet 
Weekly  and  “Camas  Magazine.” 

MATTHEW  SPAUR 
PUBLISHER 
The  Local  Planet  Weekly 
Spokane,  Wash. 

CREATIVE  READING  101 

1FEEL  THAT  YOUR  “POLITICS  AND 
newsroom  politics”  article  [July  1, 
p.  8]  was  totally  misguided.  It  attacked 
publishers  and  owners  for  exerting  their 
authority  in  telling  editors  to  favor  one 
political  opponent  over  another. 

Whilst  I  am  not  always  the  “yes  man” 
myself,  are  jobs  so  easy  to  come  by  these 
days  that  we  can  go  against  those  who  issue 
our  paychecks?  In  this  economic  climate 
of  downsizing,  I  am  amazed  these  editors 
felt  compelled  to  worry  about  ethics,  rather 
than  about  the  next  paycheck.  If  my  pub¬ 
lisher  asks  me  to  jump,  I  ask,  “How  high?” 
—  and  worry  about  the  ethics  later. 

If  Roy  Brown  [who  competed  in  an  Ohio 
Republican  congressional  primary  election 
this  spring]  owns  a  newspaper,  then  why 
shouldn’t  he  be  allowed  to  champion  his 
own  campaign?  And  if  Mike  Turner  [who 
won  the  primary]  objects,  then  he  has 
every  opportunity  to  start  his  own  news¬ 
paper  and  do  likewise. 

MATTHEW  BIRD 

Arcadia,  Mich. 

Cork  ixtion 

In  a  “2002  Newspaper  Company  Stock 
Price  Performance”  table,  June  10,  p.  8, 

E&P  inadvertently  omitted  mention  of 
Belo.  From  Jan.  2  to  June  6,  the  company’s 
share  price  was  up  26.45%  and  the  S^P 
500  Index  was  clown  10.36%. 


50  YEARS  AGO--® 


NEWSPAPERDOM®  FROM  EDITOR 


AUG.  .9,  1952: 

A  former  Newspaper  Guild  leader, 
Philip  M.  “Slim”  Connelly,  and 
13  other  Communist  Party 
leaders  were  found  guilty  Aug.  5 
of  conspiring  to  teach  and 


advocate  the  overthrow  of  the 
government  by  force  and  violence. 

What  with  the  versatility  busting 
i  out  all  over  the  nation's  city 
i  rooms  and  every  sort  of  reporter 


&  PUBLISHER 

rediscovering  the  adjectives,  the 
newspaper  feature  writer,  as 
I  a  breed,  would  appear  to  be 
j  coming  face  to  face  with 
extinction.  This  is  a  sad  thing  — 
particularly  to  a  feature  writer. 


I 
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r/THE  PLAIN  DEALER,  CLEVELAND 


In  Septemlier.  papers 
will  III  to  rememlier 


When  making  their  9/11  calls,  editors 
seek  to  walk  the  fine  line  between 
commemoration  and  retailing 


BY  JOE  STRUPP 

Readers  picking  up  the  Houston  Chron- 
icle  Sept.  8  will  have  no  trouble  finding  stories 
related  to  last  year’s  Sept.  11  attacks.  On  that 
Sunday,  9/11  stories  will  hit  the  Iront  pages  of  all 
seven  sections,  as  well  eis  the  Sunday  magazine,  TV 
book,  and  entertainment  tabloid.  “We  want  to  show 
how  much  it  has  affected  our  lives  in  every  way,  from 
travel  to  sports,”  said  Managing  Editor  Tommy 
Miller.  “The  idea  is  to  flow  it  through  the  paper.” 

The  Chronicle's  anniversary  plan  is  among  the 
many  approaches  major  newspapers  are  taking  to  j 
mark  the  deadliest  terrorist  attacks  on  America:  from  | 
special  sections  thick  with  photos  to  multipart  series  ! 
lasting  several  weeks.  “We  will  look 
at  how  it  affects  families,  the  world¬ 
view,  and  government,”  said  Keith 
Graham,  deputy  national  editor  of 
The  Atlanta  Journal-Constitution, 
which,  starting  Sept.  1,  will  run  five 
to  10  stories  daily  on  the  attacks. 

The  solemnity  of  the  high-profile 
anniversary  has  not  diminished 
competition  among  major  papers,  as 
editors  at  The  Boston  Globe,  the  Star 
Tribune  in  Minneapolis,  and  The 
Denver  Post  declined  to  reveal  their 

Bill  Gugliotta,  photo  director  at  The  Plain 
Dealer  in  Cleveland,  and  photographer 
Mike  Levy  (right),  view  file  images  for 
use  in  a  planned  special  section. 
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coverage  plans  for  fear  of  tipping  off  crosstown  rivals. 
Globe  Editor  Martin  Baron  quipped:  “Why  would  I 
want  to  tell  everyone  what  we  are  planning?” 

One  of  the  most  ambitious  plans  (according  to  an 
E^P  survey  of  the  top  40  daily-circulation  papers) 
comes  from  Newsday  in  Melville,  N.Y.,  which  will 
publish  in  its  Sept.  8  issue  a  76-page  glossy  tab 
devoted  solely  to  victims.  The  paper  also  will  publish  a 
l6-page  wraparound  Sept.  11. 

Other  New  York  papers  are  holding  their  plans 
close  to  the  vest.  The  Wall  Street  Journal  will  have 
subdued  coverage,  with  Deputy  Managing  Editor 
Barney  Calame  promising  “a  few  thoughtful  stories.” 
Editors  at  the  New  York  Daily  News  and  New  York 
Post  declined  to  reveal  specific  plans,  citing  competi¬ 
tive  reasons.  Howell  Raines,  executive  editor  of  The 
New  York  Times,  told  E^P  his  paper  would  run  a 
special  section,  but  wouldn’t  say  when  or  how  many 
pages.  The  Times  also  will  publish  two  major  articles 
in  its  Sept.  8  Sunday  magazine,  including  a  sure- 


ABC. TOO. SETS 
ITS  0/11  PUNS 

With  hundreds 
of  newspapers 
planning  special 
editions  to  mark  the 
first  anniversary  of  the 
Sept.  11  terrorist 
attacks,  the  Audit 
Bureau  of  Circulations 
(ABC)  is  issuing  guide¬ 
lines  necesury  for  the  ' 
copies  to  qualify  as 
paid  circulation. 

In  general,  ABC  is 
insisting  that  Sept.  11 
editions  look  like  the 
sponsoring  newspaper 
and  follow  the  same 
single-copy  and 
pricing  niles  that 
apply  ordinarily. 

Complete  guidelines 
are  available  on  the 
bureau’s  Web  site  at 
http://www.accessabc 
.com,  or  by  calling 
(847)  605-0909. 

-  MARK  FITZGERALD 

JOOOEOIVESOK 

TOCnT 

Fired  Chiquita 
Brands  Inter¬ 
national  Inc.  lawyer 
Geoi^  Vbntura  should 
be  allowed  to  go  to 
trial  in  October  on 
three  of  the  six  claims 
in  his  lawsuit  accusing 
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The  Cincinnati 
Enquirer  of  breaking 
promises  to  keep 
secret  his  identity  as  a 
confidential  source  in 
its  “renounced”  1998 
investigation  of  the 
fruit  company,  a 
federal  magistrate 
has  recommended. 

“The ...  magistrate 
recognized  that  Mr. 
Ventura  has  claims 
against  Gannett  [Co. 
Inc.]  and  against  the 
Enquirer  which  go  to 
the  heart  of  this  dis¬ 
pute:  that  he  was  led 
astray,  if  you  will,  and 
[made]  the  victim  of 
representations  and 
broken  promises  and 
breaches  of  faith  by 
the  newspaper,”  said 
Ventura’s  attorney, 
Marc  Mezibov. 

Ventura  was  identi¬ 
fied  in  a  1999  court 
case  as  a  source  by 
Michael  Gallagher, 
who  was  fired  by  the 
Enquirer  for  illegally 
accessing  Chiquita's 
voice-mail  system 
during  his  investiga¬ 
tive  reporting. 

Enquirer  President 
and  Publisher  Harry 
M.  Whipple  returned  a 
phone  call  requesting 
comment  and  left  a 
voice-mail  message, 
but  later  efforts  to 
reach  him  were 
unsuccessful. 

-  MARK  FITZGERALD 

FEWIKTHEIR 

SAITUKESOBS 

While  The  Salt 
Lake  Tribune 
continued  to  run  each 
day  last  week  one  or 
two  letters  to  the 
editor  from  readers 
who  were  canceling 
their  subscriptions 
because  William  Dean 


NEWS 


to-be-influential  proposal  for  replacing  the  Twin 
Towers,  with  input  from  a  dream  team  of  architects. 

While  deciding  to  expand  coverage  is  not  difficult, 
how  to  approach  the  sensitive  aspects  of  the  tragedy 
has  sparked  debate  in  most  newsrooms,  editors  told 
E&P.  Finding  a  balance  between  the  horrific  events 
and  future  hopes  is  key  for  many  newsroom  leaders. 

“We  want  fresh  insight,”  said  Joe  Ames,  projects 
editor  at  The  Orange  County  Register  in  Santa  Ana, 
Calif.  Douglas  C.  Clifton,  editor  of  The  Plain  Dealer  in 
Cleveland,  declared,  “The  tilt  will  be  more  forward- 
looking.”  Clifton  plans  a  12-page  special  section. 

The  choice  of  photos  is  under  scrutiny.  Clifton 
already  has  ruled  out  reprinting  the  now-famous  shot 
of  a  man  jumping  to  his  death  from  a  tower,  which 
ran  in  the  PD  Sept.  12.  And  The  San  Diego  Union- 
Tribune  plans  to  keep  photos  of  the  hijackers  out  of 
the  paper.  “I  don’t  want  to  give  them  any  sense  of 
gloiy’,”  said  Assistant  Metro  Editor  Karen  Lin  Clark. 


Seeking  direction  in  Milwaukee 


Promoting  the  special  coverage  —  and  soliciting 
advertising  —  also  is  being  done  carefully.  Some  pa¬ 
pers,  such  as  The  Washington  Post  and  the  New  York 
Daily  News,  are  limiting  most  of  the  advertising  to 
memorial-related  ads,  while  The  Dallas  Morning 
News  is  planning  to  cut  back  or  reduce  promotions. 
“The  sensitivity  [to  appearing  to  exploit  the  anni¬ 
versary]  is  something  we  have  been  discussing  for 
months,”  said  Morning  News  Deputy  Managing 
Editor  Walt  Stallings. 

Wire  services  have  sent  out  lengthy  story  budgets  of 
what  will  be  available,  which  will  not  go  beyond  pack¬ 
ages  marking  other  extraordinary  events. 

Newspapers  in  many  states  will  have  to  contend 
with  another  matter:  primary  elections  on  Sept.  10. 
Most  editors  in  those  states  said  the  9/11  stories  would 
take  precedence  —  but  not  easily.  0 

Lauren  Wiener  contributed  to  this  report 


NABJ  wants  to  cut  the ‘jive’ talk 


BY  MARK  FITZGERALD 

MILWAUKEE 


At  27  YEARS 
OF  age,  the 
National  Asso¬ 
ciation  of  Black  Jour¬ 
nalists  (NABJ)  is  under¬ 
going  a  midlife  crisis.  Its 
heady  early  days  of  ideal¬ 
istic  struggle  are  long  in 
the  past.  Also  receding 
into  memory  are  the 
years  when  corporations 
wooed  black  journalists 
with  receptions  and 
sponsorships  at  crowded 
conventions  —  and 
political  figures  from 
Louis  Farrakhan  to 
then-candidate  Bill  Clin¬ 
ton  made  their  cases. 

Here  at  this  year’s 
convention,  which 
ended  Aug.  4,  there 
were  no  keynote 
speakers,  and  the  most 
prominent  figure  was 
Democratic  National 
Committee  Chairman 
Terry  McAulifte. 

Like  a  stem  personal 
trainer  taking  on  an  out- 
of-shape  middle-ager. 


NABJ  President 
Condace  Pressley  vows 
to  restore  discipline  to 


$344,000  operating 
deficit.  The  finances 
have  rebounded  some¬ 
what:  Treasurer  Glenn 
Rice,  a  reporter  for  The 


NABJ  President  Condace  Pressley  and  New  York  Times 
Co.  Chairman  Arthur  0.  Sulzberger  Jr.  at  a  working  lunch 


the  association:  “The 
glory  days  of  the  ’80s, 
when  media  companies 
had  plenty  of  dollars  to 
support  our  functions  — 
‘them  days  are  over.’ 

It’s  a  new  day.” 

The  need  for  fiscal 
discipline  hit  NABJ  just 
before  its  convention  last 
year,  when  the  member¬ 
ship  found  itself  with  a 


Kansas  City  (Mo.)  Star, 
stated  that  NABJ  ended 
fiscal  2001  with  a 
$57,500  surplus. 

What  remains  a 
problem  is  the  slippage 
in  membership.  NABJ 
should  be  growing  at 
about  10%  annually, 
Pressley  said.  Instead, 
membership  dropped 
about  11%  over  the  past 


year,  to  3,004.  More 
worrying  was  the  20% 
drop  in  the  “full”  mem¬ 
bership  category.  Those 
1,338  working  journal¬ 
ists  —  down  from  1,676 
last  year  —  now  account 
for  less  than  half  of 
NABJ’s  membership. 

Vernon  Jarrett,  the 
legendary  former 
Chicago  Sun-Times 
columnist  who  was 
among  the  founders  of 
NABJ,  complained  that 
it  is  no  longer  attracting 
serious  journalists.  “The 
reason  we  don’t  get  the 
quality  journalists  is  that 
they  think  we’re  a  jive, 
come-together-once- 
a-year  organization,” 
he  said. 

Jarrett,  who  now 
writes  a  column  for  the 
daily  black-oriented 
Chicago  Defender,  is 
both  a  critic  and  an 
example  of  NABJ’s 
fissures:  he  heads  one  of 
two  factions  in  the  large 
Chicago  chapter  who 
elected  separate  leader- 
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di^itssl  systsonn  Get  ready  for  the  ride  of  your  life.  Presenting  the  E0S-1D 
and  EOS  DBO,  Canon's  latest  cutting  edge  digital  cameras.  With  a  magnesium  alloy  body  and  a  shooting  speed  of  up 
to  Sfps,  the  1D  is  tough  as  nails  and  insanely  fast.  With  6.29  million  pixels  and  a  proprietary  CMOS  sensor,  the  new 
060  produces  mind-boggling  image  quality.  Fully  compatible  with  over  50  EF  lenses,  there’s  no  reason  not  to  saddle 
up  and  give  one  a  try.  Adventure  calls.  Are  you  ready  to  live  on  the  edge? 


Singleton’s  Media- 
News  Group  Inc.  has 
taken  management 
control  from  the 
McCarthey  family, 
an  executive  of  the 
newspaper’s  business 
agency  said  the 
cancellations  were  not 
significantly  large. 

“Frankly,  it’s  propri¬ 
etary  information  that 
we’re  not  releasing,” 
said  Fred  Tamby,  vice 
president  and  general 
manager  of  the  News¬ 
paper  Agency  Corp., 
which  runs  business 
operations  for  the 
Tribune  and  The 
Deseret  News.  “We 
have  a  campaign  to 
bring  them  back, 
one  by  one.” 

-  MARK  FITZGERALD 

SEINET  SCORES 
FIRST  BIO  SALE 

Spanish  cross- 
media-systems 
developer  Seinet  has 
signed  its  first  big 
customer:  Head¬ 
quartered  in  Cape 
Town,  South  Africa, 
Media24  bought  an 
XTent  editorial  system 
with  Adobe  InDesign 
links  and  Panorama 
production  tools  for 
more  than  800  seats 
in  three  cities. 

The  system  will  roll 
out  writh  a  few  months 
of  testing  this  year 
before  going  live.  “This 
is  really  going  to  be 
the  good  test  of  the 
solution,”  Seinet  Chief 
Operating  Officer  Craig 
Mitchell  said.  The 
group  comprises  three 
newspaper  chains,  as 
well  as  online  and  TV 
operations  in  southern 
Africa  and  affiliations 
across  Asia. 

-JIM  ROSENBERG 


ship  slates.  In  the  end, 
the  national  leadership 
“decertified”  the  Chicago 
chapter  until  the  factions 
resolved  their  problems. 

NABJ  President 
Pressley,  assistant 
programming  director 
for  WSB-AM  in  Atlanta, 
warned  at  the  associa¬ 
tion’s  business  meeting 
that  other  chapters  could 
be  shut  down  if  they 
continue  to  violate 


national  bylaws.  “We 
have  gone  soft  on  hold¬ 
ing  our  chapters  ac¬ 
countable,”  she  said.  “My 
sense ...  is  that  after  Jan. 
1  we  are  going  to  have  a 
lot  of  chapters  that  are 
going  to  be  gone,  and  to 
the  extent  that  some 
people  get  mad  because 
we  start  decertifying 
chapters ...  you  can  all 
get  mad  and  kick  me 
out,  and  that’ll  be  fine.” 


For  all  the  group’s 
internal  problems,  this 
year’s  NABJ  job  fair 
was  remarkably  busy, 
considering  newsroom 
employment  has  yet  to 
recover  from  last  year’s 
layoffs.  Papers  generally 
were  looking  to  fill  at 
least  a  few  jobs,  and 
some  employers  —  such 
as  the  St.  Petersburg 
(Fla.)  Times,  The  Seattle 
Times,  and  the  New 


York  Times  Regional 
Newspapers  Group  — 
had  a  dozen  or  more 
openings  each.  Said  Bob 
Nishizaki,  assistant 
managing  editor  for 
news  operations  at  the 
Contra  Costa  Times  in 
Walnut  Creek,  Calif., 

“An  event  like  this  lets 
you  track  talent  more 
closely,  even  if  you  don’t 
have  anything  open 
immediately.”  11 


Papers’ Web  sites  in  for  a  tangle? 


A  New  York  company’s  patent  claims 
could  lead  to  blows  over  national  ads 

BY  CARL  SULLIVAN 

TINY  New  York-based  ad-placement 
firm  claims  that  its  new  patent  grants  it 
the  exclusive  right  to  serve  national  adver¬ 
tising  to  networks  of  newspaper  Web  sites.  But  some 
newspaper-industry  executives  are  skeptical. 

After  Global  Net¬ 
work  Inc.  (GNI)  was 
awarded  the  patent 
June  4,  it  began  no¬ 
tifying  newspapers, 
running  an  ad  in  at 
least  one  regional 
edition  of  The  Wall 
Street  Journal  on 
July  24  and  an  ad  in  today’s  issue  of  E^P. 

CEO  and  President  James  C.  Mason  said  that  once 
newspapers,  advertisers,  ad  agencies,  and  ad  servers 
are  notified,  GNI  expects  to  receive  royalties  from 
anyone  who  serves  ads  as  outlined  in  its  patent  (No. 
6,401,075),  which  was  applied  for  on  Feb.  14,  2000. 
The  patent  was  granted  for  a  proprietary  method  of 
obtaining  online  ads,  modifying  the  ads  to  meet  the 
requirements  of  a  plurality  of  different  newspaper 
sites,  automatically  placing  those  ads,  and  monitor¬ 
ing  the  success  of  the  placed  ads. 

Mason  said  the  New  York  Daily  News  will  be  the 
first  paper  to  buy  a  licensing  agreement,  but  that 
could  not  be  confirmed  hyESJP’s  press  time.  (Mason 
was  a  sales  vice  president  at  the  Daily  News  in  the 
late  1980s.)  GNI’s  patent  may  apply  to  any  number 
of  newspaper  Web  site  networks,  such  as  Knight 
Bidder’s  or  the  Tribune  Co.’s.  Neither  company 
responded  to  requests  for  comment. 

“Our  attorneys  have  looked  at  it  and  are  not  con¬ 


cerned,”  said  Michael  Romaner,  president  of  Morris 
Digital  Works,  Augusta,  Ga.  He  added  that  24/7  Real 
Media,  which  provides  ad-serving  technology  to 
Morris,  has  told  him  not  to  worry  about  it.  “We’re  not 
losing  a  moment’s  sleep,”  Romaner  said. 

Real  Media  founder  Dave  Morgan,  who  now  runs 
Tacoda,  an  audience-measurement  firm  in  New  York, 
said:  “I’m  highly  suspicious  of  anyone  who  meikes 
such  broad  patent  claims  in  an  area  where  many  com¬ 
panies  have  been  doing  a  lot  of  work  for  many  years. 

They’re  trying  to  use 
some  broad  patent 
claims  to  pump  up 
the  price  of  a  pink- 
sheet  stock.” 

Founded  in  1998, 
GNI  went  public  a 
year  later.  It  was 
trading  at  42  cents  a 
share  in  the  over-the-counter  market  Friday  morning. 
In  filings  with  the  Securities  and  Exchange  Commis¬ 
sion,  the  company  reported  revenue  last  year  of 
$201,691,  all  from  the  sale  of  online  ads  on  newspaper 
Web  sites.  GNI  said  it  has  sold  dozens  of  national 
campaigns  across  major  newspaper  sites.  It  is  a  part¬ 
ner  of  ad  server  Mediaplex,  Vertis  Inc.,  and  the  News¬ 
paper  National  Network  (NNN),  an  affiliate 
of  the  Newspaper  Association  of  America  (NAA). 
Neither  NNN  nor  NAA  would  comment  on  GNI. 

Mason  said  he’s  confident  no  one  was  serving  ads 
in  this  way  before  GNI  filed  for  its  patent  in  2000. 
“We  had  a  meeting  at  NAA’s  ...  offices  back  in  Janu¬ 
ary  with  about  30  papers,  and  we  asked  if  anyone  had 
this  capabUity,”  he  said.  “No  one  said  they  did.” 

Jeff  McFadden,  a  patent  attorney  with  Womble 
Carlyle  in  Greensboro,  N.C.,  said  it’s  up  to  GNI  to 
enforce  its  patent.  And,  he  pointed  out,  “It’s  going  to 
be  a  significant  expense  to  take  on  the  big  boys  in  the 
nev/spaper-publishing  industry.”  11 


“I’m  highly  suspicious 
of  anyone  who  makes 
such  broad  patent 
claims  ” 


—  DAVE  MORGAN 

Tacoda  Systems  Inc. 
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Taking  Stock 
of  the  market 

Of  bears,  bulls,  and  cash  cows 

1 1  BY  LUCIA  MOSES 

N'  EWSPAPER  ADVERTISING  TRENDS 

have  been  improving,  but  will 
stock-market  ups  and  downs  lead 
whipsawed  consumers  to  curb  their  spend¬ 
ing,  postponing  the  recovery? 

With  “market  volatility,  consumers  being 
shaky  —  I  can’t  see  that  being  good  for  ad¬ 
vertising,”  said  Morgan  Stanley  Dean  Witter 
newspaper  analyst  Doug  Arthur,  who  pre¬ 
dicts  a  weak  start  to  the  third  quarter. 

Others  aren’t  so  sure.  “I  don’t  think  recent 
stock-market  volatility  or  issues  of  corporate 
accountability  should 
impact  consumer 
spending,”  said  Frank 
S.  Cristina,  who  fol¬ 
lows  newspapers  for 
SunTrust  Robinson 
Humphrey  Capital 
Markets  in  Atlanta. 

Media  merchant 
bank  Veronis  Suhler 
Stevenson  was  more 
bullish  than  other 
forecasters  when  it  predicted  last  week  in  its 
annual  Communications  Industry  Report 
that  daily  newspaper  advertising  would 
grow  2.4%  this  year.  However,  Managing 
Director  Robert  J.  Broadwater  told  E£^P 
that,  while  he’s  sticking  to  his  forecast,  he’s  a 
“little  less  confident  than  I  was  in  May.  ... 
Clearly,  I  think  we’re  going  to  have  to  have  a 
stronger  year-end.”  Long  term,  though,  the 
industry  is  fimdamentally  healthy,  he  said. 

Veronis’  report  forecasts  newspaper  ad 
spending  will  grow  at  a  compound  annual 
rate  of  5.7%  the  next  five  years.  But  with  no 
new  advertising  streams  on  the  horizon  to 
replace  the  tech  and  Internet  ads  that  drove 
spending  in  the  late  1990s,  Veronis  predicts 
media  properties  won’t  recover  as  quickly  as 
they  did  Irom  the  last  recession. 

After  years  of  publishers  curtailing  out¬ 
lying  circulation  and  shuttering  evening 
editions,  Broadwater  said  he  is  glad  to  see 
publishers’  recent  commitment  to  turning 
around  circulation  declines,  a  move  crucial 
to  their  survival:  “In  a  world  of  increasingly 
targeted  advertising  media,  there  are  very 
few  truly  mass  media  left.  If  you  start  losing 
that  mass  audience,  you’re  not  targeted  — 
and  you’re  not  truly  mass.”  (1 


Robert  Broadwater 


Veronis  Suhler 
Stevenson 


Every  once  in  awhile, 
a  reporter  becomes 
the  story. 


Stephen  Buckley  is  no  stranger  to  bringing  his  readers  great 
reporting.  But  recently,  Stephen  became  the  story  when  the 
Florida  Society  of  Newspaper  Editors  presented  him  with  the 
2002  Paul  Mansell  Award  for  Distinguished  Journalism. 

In  receiving  this  recognition,  Stephen  is  helping  write 
another  chapter  in  a  long  tradition  of  excellence  for  the 
St.  Petersburg  Times.  In  fact,  he’s  the  sixth  Times  reporter 
in  9  years  to  capture  this  prestigious  award. 

In  total,  the  Times  news  staff  won  18  awards  from  the 
Florida  Society  of  Newspaper  Editors  this  year,  more  than 
any  other  large  Florida  newspaper.  Our  other  first  place  winners 
were  business  writer  Kris  Hundley,  performing  arts  critic 
John  Fleming  and  columnist  Howard  Troxler.  A  few  more 
reasons  why  we’re  Florida’s  best  newspaper. 

^t.  Petersburg  ®imes 

tampabay.com 
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Dirks,  Van  Essen  &  Murray 


MISSOURI 

Terrance  C.Z.  Egger  to  senior  vice  president 
of  St.  Louis-based  Pulitzer  Inc.  He  remains 
publisher  of  the  St.  Louis  Post-Dispatch. 


NEVADA 

Karen  Grover  to  national  advertising 
manager  of  the  Las  Vegas  Review-Journal 
and  Las  Vegas  Sun  from  major  accounts 
executive  for  retail  advertising. 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 

CALIFORNIA 

Larry  Olmstead 

Larry  Olmstead,  45,  has  been  named  vice 
president  for  staff  development  and  diver¬ 
sity  at  San  Jose-based  Knight  Bidder, 
effective  Sept.  1.  Currently  assistant  vice 
president  for  news,  he  vsdll  succeed  Jacqui 
Love  Marshall,  who  is  leaving  the  position 
for  health  reasons.  Olmstead  was  assistant 
vice  president  for  diversity  from  1994  to  1996,  and  later  served 
as  managing  editor  at  The  Miami  Herald.  He  has  been  in  his 
present  role  since  February  of  last  year. 


BY  JAMIE  SANTO 


NEW  YORK 

Neil  Amdur  to  the  newly  created  position 
of  senior  editor  for  staffing  and  national 
recruiting  at  The  New  York  Times  from 
sports  editor. 


Mike  Levine  to  executive  editor  of 
The  Times  Herald-Record  in  Middletown 
from  senior  editor  at  ESPN  magazine 
in  New  York. 


OHIO 

Linda  Sease  to  marketing  director  of 
Cincinnati-based  E.W.  Scripps  Co.’s 
newspaper  division  from  director  of 
new  business  for  Clear  Channel 
Communications  in  Denver. 


OKLAHOMA 

Ed  Kelley  to  editorial  page  editor  of  The 
Daily  Oklahoman  in  Oklahoma  City 
from  editorial  director.  Kelley  succeeds 
Patrick  B.  McGuigan,  who  resigned. 


from  deputy  managing  editor  at  The 
Philadelphia  Inquirer,  effective  Oct.  1. 
James  Mallory  to  managing  editor  for 
initiatives  and  operations  from  deputy 
managing  editor. 


ARKANSAS 

Larry  Sullivan  to  editor  of  the  Pine  Bluff 
Commercial  from  universal  desk  editor 
at  the  Southwest  Times  Record  in  Fort 
Smith.  Sullivan  succeeds  Tom  McDonald. 


TEXAS 

Harold  Gaar  to  vice  president  for  adver¬ 
tising  products  at  The  Dallas  Morning 
News  from  director  for  sales  and  market¬ 
ing  for  Texas  Cable  News  in  Dallas. 


CALIFORNIA 
Lynnean  Chisom  to  director  of  major 
accounts  advertising  for  the  Los  Angeles 
Newspaper  Group  from  Western  region 
display  manager  for  Landon  Media  Group 
LLC.  Chisom  succeeds  Donald  Borucki. 


MINNESOTA 

Doug  Ranes  to  vice  president  of  operations 
at  the  Saint  Paul  Pioneer  Press  from 
director  of  production. 


Robert  Moore  to  executive  editor  of  the 
El  Paso  Times  from  managing  editor. 


MISSISSIPPI 
John  W.  Lowman  Jr.  to  general  manager 
and  advertising  director  of  The  Daily 
Leader  in  Brookhaven  from  publisher  of 
The  Enquirer-Journal  in  Monroe,  N.C. 


— OREGON 

David 

Risser 

W:  executive  edi- 

tor  of  the  States- 
I  man  Journal  in 
Salem  from  managing  editor 
of  the  Montgomery  (Ala.) 
Advertiser.  Risser  succeeds 
Steven  A.  Smith,  now  editor  of 
The  Spokesman-Review  in 
Spokane,  Wash. 


GEORGIA 

Hank  Klibanoff  to  managing  editor  for  news 
at  The  Atlanta  Journal-Constitution 


Results 
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‘The  Salt  Lake  Tribune’  tussle  vividly  illustrates  the  pitfalls 
of  JOA  law  —  and  the  value  of  an  involved  readership 


The  Newspaper  Agency  Corp. 
(NAC)  that  runs  business 
operations  for  The  Salt  Lake 
Tribune  and  The  Deseret  News 
won’t  say  how  many  readers  have  cancelled 
Tribune  subscriptions  since  Aug.  1,  when 
William  Dean  Singleton  finally  took 
management  control  of  the  Salt  Lake  City 
paper  he’s  owned  for  almost  two  years. 

Whatever  the  number,  Singleton  should 
take  heart  in  the  cancellations.  They  reflect 
the  most  precious  asset  he  acquired  when 
i  he  plunked  down  $200  million  for  the 
142,567-daily-circulation 
Tribune:  a  readership  with 
deep  proprietary  feelings 
;  about  its  local  newspaper.  If 
every  paper  could  boast  that 
kind  of  reader,  the  industry 
would  not  be  in  such  a 
tremulous  state. 

Tribune  readers  in  the 
months  ahead  will  be 
an  especially  attentive 
audience  because  they  have  been  primed 
to  expect  the  worst  from  Singleton.  As  the 
McCarthey  family’s  management 
agreement  dwindled  down  to  its  last  days, 
the  Tribune  published  unsealed  court 
documents  to  bolster  their  long-standing 
accusation  that  Singleton  is  a  Trojan 
horse  for  the  Mormon  Church,  which 
owns  the  rival  News. 

We’re  inclined  to  believe  Singleton  and 
j  News  managers  when  they  vigorously  deny 
I  any  secret  deal  to  go  easy  on  the  church  — 
if  only  because  the  one  action  the  Media- 
News  Group  Inc.  vice  chairman  and  CEO 
i  has  taken  so  far  contradicts  the  alleged 
bargain.  The  unsealed  memo  says  Singleton 
!  agreed  to  appoint  an  NAC  president  who 
i  has  “no  connections  nor  loyalties  to  either 


paper  over  the  other.”  So  who  actually  got 
the  job?  A  longtime  Singleton  associate. 

This  change  in  management  offers  an 
opportunity  to  reflect  on  how  a  paper  that 
was  in  local  family  hands  for  more  than  a 
century  ended  up  as  one  of  MediaNews 
Group’s  46  dailies.  The  McCarthey  family 
members  have  themselves  mostly  to  blame. 
In  1997,  they  let  go  of  the  paper  in  a 
complex,  tax-deferred  swap  that  converted 
their  Keams-Tribune  LLC  stock,  valued  at 
$175  million,  into  Tele-Communications 
Inc.  (TCI)  stock,  valued  at  $750  million. 

The  deal  gave  the  family 
undisputed  management 
control  of  the  Tribune 
for  five  years,  at  which 
point  it  could  buy  it  back. 
Singleton  ended  up 
owning  the  Tribune 
when  TCI,  a  cable 
company,  was  consumed 
by  the  AT&T  Corp.  — 
which  was  eager  to 
dump  a  paper  that  might  irritate  its 
Mormon  customers. 

But  the  Newspaper  Preservation  Act  of 
1970,  which  grandfathered  the  1952  Salt 
Lake  joint  operating  agreement,  cannot 
escape  blame  in  this  fiasco,  either.  The 
act  permits  something  that  would  be 
considered  bizarre  in  any  other  industry: 
The  News  gets  to  decide  who  may  own  its 
competitor.  As  a  federal  judge  ruled  the 
other  day,  the  News  can  veto  an  ownership 
bid  by  the  McCartheys,  who  had  run  the 
Tribune  since  1901. 

We  don’t  have  a  dog  in  the  Salt  Lake 
fight.  But  we  do  think  this  mess  illustrates 
yet  again  why  the  Newspaper  Preservation 
Act  should  be  scrapped  —  before  it  joins 
any  more  papers  in  star-crossed  marriages. 


Treasure  of  the 
“Tribune’’:  a 
readership  with 
deep  proprietary 
feelings  about  its 
local  newspaper. 
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Post-prints: 
GMA’s  Print-On- 
Demand  puts  ink¬ 
jet  color-printing 
capability  into  the 
packaging  center, 
enabling  the 
production  of 
customized  free¬ 
standing  inserts 
immediately 
before  they  are 
inserted  into 
a  newspaper 
section. 


With  new  names,  new  partners,  or  new 
products,  familiar  firms  reintroduce 
themselves  to  newspapers 


its  extensive  post-press  equipment  as  well. 
Meanwhile,  a  post-press  supplier  sells  print¬ 
ing  equipment,  and  a  veteran  news/ad/ 
business-systems  developer  offers  expertise 
in  mining  and  analyzing  marketing  data. 

At  the  same  time  that  industry  stalwarts 
reintroduce  themselves,  enterprises  new  to 
newspapers  aggressively  introduce  them¬ 
selves  with  systems  first  designed  for  the 


graphic  arts  or  for  commercial  printing. 

In  the  process,  once-distinct  geographic 
markets,  customer  bases,  and  product 
categories  become  blurred.  The  result  can 
be  a  pretty  complicated  picture: 

•  A  U.S.  vendor  upgrades  a  German 
competitor’s  British  customer,  while  the 
same  German  company  upgrades  a 
California  customer  of  the  U.S.  vendor. 


BY  JIM  ROSENBERG  ANO  MARK  FITZGERALO 

Longtime  systems  and  equipment  suppliers  are  reintro-  t 
ducing  themselves  to  newspapers,  often  with  new  names,  new  j 
managers  —  even  new  owners.  Responding  to  changing  j 
markets,  competitive  pressures,  and  opportunities  afforded  by 
new  technology,  vendors  are  redefining  their  once-familiar  roles  in  the  i 
newspaper  industry.  i 

Suppliers  these  days  seem  determined  to  be  all  things  to  all  papers.  A 
vendor  known  among  U.S.  papers  only  as  a  press  maker  showcases  ! 


•  A  U.S.  company  under  Anglo- 
Australian  managers  and  comprising 
businesses  earlier  assembled  by  a  large 
Canadian  corporation  merges  with  a 
well-known  American  competitor  controlled 
by  a  Norwegian  investor. 

•  Two  Danish  developers  merge,  a 
Belgian  vendor  buys  a  U.S.  company  —  then 
the  Danish  and  Belgiaii  companies  merge. 

Front-end  firms  and  faces 

Introductions  and  reintroductions  are  the 
order  of  the  day  among  front-end  suppliers. 
Among  the  biggest  names,  Atex  reappeared 
twice  within  weeks.  After  sitting  out  last 
year’s  show  in  the  Big  Empty,  it  returned  to 
Nexpo  in  June.  Then  it  merged  the  next 
month  with  Media  Command,  joining  the 
company  that  bought  out  the  Cybergraphic, 
Collier-Jackson,  Matrix,  and  Gazette  Tech¬ 
nologies  businesses  that  Canadian  computer 
giant  Geac  had  brought  together. 
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Within  days  ot  closing  that  deal,  Atex 


Media  Command  completed  its  acquisition 


of  the  Barry  Group,  giving  it  not  only  news 


advertising,  page-assembly,  and  business 


systems  technology  but  also  expertise  in 


finding,  extracting,  and  analyzing  data  for 


circulation  and  advertising. 


The  move  continues  product-line 


expanding  consolidations  begun  last  year, 
when  business-systems  supplier  Brainworks 
Software  acquired  news-and-ad-systems 
supplier  Freedom  System  Integrators  Inc., 
and  news-and-ad-systems  supplier  Ad¬ 
vanced  Publishing  Technology  Inc.  bought 
Lee  Enterprises  Inc.’s  business  system. 

Recognized  here  for  its  classified- 
advertising  software,  Australia’s  Pongrass 
Newspaper  Systems  reintroduced  itself  as  an 
editorial-system  vendor.  “This  is  the  last  of 
our  effort  to  integrate  the  entire  operation,” 
says  Managing  Director  Leslie  Pongrass.  For 
all  prepress,  he  adds,  “we  believe  in  a  single 


database,”  which  helps  when  the  time  comes 
to  assemble  pages  or  repurpose  content. 


Relying  on  QuarkXPress  for  pagination. 


Pongrass  also  is  among  the  latest  to  adopt 


Adobe  Systems  Inc.’s  InDesign.  Adobe  is 


well-known,  but  its  InCopy  editor  (compan 


ion  to  InDesign)  got  a  lull  reintroduction  at 


Nexpo  in  a  more-usable  version.  Among 


the  first  to  show  it  was  Digital 
Technology  Interna- 
tional,  for  which  Adobe 
software  a  significant 
component  of  what  l| 

has  been  perhaps 
the  biggest 
troduction,  as  the 
firm  completed  a 
revamping  of  its  already 
well-received  systems. 

Few,  if  any,  U.S.  develop- 
ers  pursuing  cross-media 
publishing  did  so  as  early  and  - 


Based  on  a  design  shown  in  2000,  PerkinElmer 
Optoelectronics’  ProForm  Metro  UV  exposes  up 
to  250  high-speed  conventional  plates  per  hour. 


persistently  as  Agile  Enterprise  in  its  Team- 
Base  work  flow.  But  at  least  a  half-dozen  in 
Europe  have  been  creating  media-neutral 
systems.  Some,  like  Spain’s  Seinet  and  Italy’s 
EidosMedia,  are  new  firms  with  familiar 
faces.  In  all,  four  Spanish  firms  offering 
media-neutral  content  man^ement  have 
joined  the  InDesign  crowd. 

Partners  In  platemaking 

Among  output  systems,  vendor  reintro¬ 
ductions  largely  coincided  with  a  technology 
introduction:  ultraviolet  exposure  in  com- 
puter-to-plate  (CTP)  imaging.  The  biggest 
change  required  no  introduction.  Agfa  and 
its  Autologic  business  are  big  names  in  news¬ 
papers.  While  green-laser  CTP  solutions 
from  both  are  still  available  (or  a  blue-violet 
option  on  Agfa’s),  the  company  is  promoting 
its  latest  work  flow,  proofing,  and  screening. 

Upon  acquiring  Autologic,  however,  Agfa 
competed  for  newspapers’  business  more 
directly  with  Monotype  Systems.  But  Agfa’s 
typography  subsidiary  had  full  rights  to  the 
Monotype  name.  So  the  folks  from  Rolling 
Meadows,  Ill.,  now  introduce  themselves  as 
alfaQuest  Technologies. 

On  the  software  side,  the  man  who  sold 
The  Dallas  Morning  News  its  Autologic  gear 
boasted  at  Nexpo  that  alfaQuest  had  sold 
that  paper  its  new  PrintExpress  production- 
management  system.  The  old  company  with 
a  new  name  chose  Nexpo  to  unveil  its  new 
CTP  with  an  old  name  —  a  UV  FasTrak,  us¬ 
ing  its  namesake’s  plate  handler  and  a  laser 
diode  of  4  or  8  watts  (75  or  125  plates  per 
hour,  respectively,  at  1016  dots  per  inch). 

Western  Regional  Sales  Manager  Jim 
Hanger  calls  this  most  expensive  FasTrak  “a 

_ technology  we’re  adapting 

from  the  medical 
industiy.”  Though 


0 

BasysPrint’s 


„  UV-Setter  57-Z 

'  '  uses  digital  micromirrors 
:r  ^  to  expose  conventional  plates 
by  reflecting  and  deflecting  ultraviolet 
light  from  a  lamp,  rather  than  a  laser. 
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ceed  the  amortization  period  buyers  consid¬ 
er  when  calculating  cost  of  ownership,  while 
offering  global  service  and  support  by  put¬ 
ting  technicians  and  parts  in  existing  offices. 

‘Were  breaking  into  a  market  that  has  a 
bias  toward  diode  —  visible,  thermal,  vio¬ 
let,”  says  Antley.  He  says  that  although  the 
large  gas-laser  tube  is  costly,  it  gives  5,000 
hours  of  service  (a  year  or  more,  depending 
on  its  duty  cycle).  An  operator  can  observe 
estimated  remaining  laser  life  in  the  system 
diagnostics  interface.  PerkinElmer  will  per¬ 
form  service  and  laser  replacement  or  train 
operators  to  do  so,  even  sending  them  to  the 
Coherent  courses  that  technicians  attend. 

Laser  life  and  productivity  are  increased 
by  using  high-speed  plates,  exposed  by  the 
7-watt  laser  operating  at  only  3  watts.  The 
5  to  10  millijoules  that  expose  a  square 
centimeter  of  high-speed  conventional 
plate  surface  is  20  to  40  times  less  energy 
than  is  needed  to  expose  the  same  area  on 
standard-speed  plates,  according  to  Antley. 

Antley  adds  that  the  price  of  the 
high-speed  plates  is  comparable  to  that 
of  standard  newspaper  plates,  that  the 
former  support  large  daily  papers’  print 
runs,  and  that  the  ProForm  Metro  also 
will  expose  { continued  on  page  21} 


to  test  at  The  Post-Standard,  Syracuse,  N.Y. 

Another  CTP  supplier  under  a  new  name 
was  the  first  to  promote  laser-imaging  of 
UV  plates.  Sonoran  Scanners  was  acquired 
by  PerkinElmer’s  Optoelectronics  division 
last  year.  This  year,  it  sold  its  first  ProForm 
Metro  LTV  platesetter,  to  a  commercial 
printer  of  newspapers.  At  Nexpo,  the  250- 
pph  unit  exposed  CitiPlate  and  American 
Litho  projection-speed  plates  —  processed 
in  a  Glunz  &  Jensen  InterPlater  85HD. 

Satisfying  that  first  customer’s  need  to 
image  a  27-by-36-inch  area  when  the 
standard  is  24  by  28  inches,  says  North 
America  Sales  Manager  Guy  Antley,  did 
not  “require  a  whole  lot  of  redesign.” 

The  CTP  operation  is  based  in  Tucson, 
Ariz.,  where  Joe  Donahue  founded  Sonoran 
and  remains  in  charge.  But  while 
Donahue’s  decades-old  development 
history  is  with  newspapers,  PerkinElmer’s 
interest  until  now  lay  elsewhere  —  design, 
automation,  and  equipment  manufactur¬ 
ing,  much  of  it  lithographic  applications  for 
printed  circuitry.  This  also,  says  Antley,  “is 
an  industry  that  understands  deadlines, 
uptime,  the  need  for  robust  equipment.” 

PerkinElmer’s  goals,  he  says,  are  to  meet 
those  needs  with  equipment  that  can  ex¬ 


more  costly,  diodes  can  now  expose  conven¬ 
tional  plates  fast,  he  says. 

AlfaQuest  Operations  Director  Keith 
Roeske  points  out  that  because  diodes  lase 
only  while  imaging,  they  last  longer  (five  to 
seven  years)  than  gas  lasers.  A  confiden¬ 
tiality  agreement  with  laser  maker 
Coherent  Inc.  prevents  him  from  saying 
more  than  that  the  water-chilled  laser  is  a 
YAG  (yttrium  aluminum  garnet)  —  the 
frequency  of  which  Coherent  is  able  to 
multiply  into  the  ultraviolet  region. 

The  UV  model  is  “still  in  development,” 
says  Hanger,  but  “we  anticipate  making 
deliveries  the  first  of  the  year.”  Despite  the 
unit’s  higher  price  tag,  he  maintains  that 
conventional  plates  make  “the  payback  for 
the  user ...  pretty  easy  to  define.” 

On  the  blue-violet  front.  Hanger  says 
alfaQuest  couldn’t  obtain  an  appropriate 
plate  from  manufacturers.  At  the  opposite 
end  of  the  spectrum,  alfaQuest,  in 
conjunction  with  Anitec,  distributes 
100-  and  180-pph  thermal  Newsetters  from 
Kodak  Polychrome  Graphics.  With  one  of 
four  resolutions,  they  are  aimed  at  midsize 
dailies  doing  some  commercial  work. 
Following  a  THlOO  installation  at  the  Lex¬ 
ington  (Ky.)  Herald-Leader,  a  TH180  was 


Qongratulations  to  the  new  Knight  Ii\temational  Press  Fellows 


Karen  Ballard,  Southeastern  Europe  •  Doug  Cosper,  Romania  •  Dean  Cox,  Czech  Republic  • 

Cynthia  Craft  &  Peter  Hecht,  Peru  •  Michael  Fowler  &  Susan  Postlewaite,  India  •  Jeffrey  Ghannam, 
Middle  East  •  Bonnie  Huang,  Cambodia  •  Wingate  Payne,  Mexico  •  Stephen  Seplow,  Southeast  Asia 

Opportunities  are  available  to  join  this  journalistic  peace  corps  which  has 
worked  to  improve  media  standards  in  over  80  countries  worldwide. 


International  Center 
for  Jourrralists 


Knight  International  Press  Fellowships 
International  Center  for  Journalists 
1616  H  Street,  NW,  Third  Floor 
Washington,  D.C.  20006 
Tel:  202-737-3700  •  Fax:  202-737-0530 
www.icfj.org  •  www.knight-intemational.org 


1 


EDITORS’ PUBLISHER 


Phone:  1-888-825-9149  ~ 


>  Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


Producing  Top  Values  For  Publishers  Since  1923 

Over  the  years,  we've  produced  top  values  for  publishing  companies, 
in  thousands  of  transactions  throughout  the  country.  We  have  built  this  record 
on  hard  work,  experience  and  trust,  and  we  welcome  your  call  to 
confidentially  discuss  what  we  can  do  for  you  and  your  company. 
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ANTIQUES  ADVICE  COLUMN  -  Antique  I 
Talk  by  Wayne  Mattox  is  a  creative,  humor-  j 
ous,  informative  weekly  how-to  article  ' 
geared  toward  that  new  breed  of  readers 
today’s  innovative  newspapers  are  anxious 
to  capture.  5  years  running,  Red  Hot  topic! 
203-263-2899  or  2431  website  including 
many  articles:  www.antiquetalk.com 

SYNDICATED  COLUMN:  The  only  Palestin-  ! 
ian  American  Column  published  weekly  in  j 
US  newspaper  on  MidEast  conflict  &  Arab  ! 
World.  Ray  Hanania.  (708)  403-1203.  j 
www.Dailyherald.com  or  www.Hanania.com  I 

WANTED:  GOOD  HOME  for  award-winning 
consumer  advice  column.  Dear  George. 
Own  copyright.  Possible  syndication.  35 
years  of  continuous  publication,  e-mail  con- 
sumreye@aol.com.  Fax:  (860)  242-2243. 
Website:  www.DearGeorge.org.  Phone 
(860)  243-2208. 
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“CLIFFS  RIFFS  WEEKLY  column.  Small 
town  sensibility  with  edgy  humor.  Readers 
respond.  First  4  free  Cliffy777@attbi.com" 


Introducing 

StiippmS 

Weekly  slice-of-life/thought  piece 
column  written  as  400-word  short 
story 

Features: 

*  unique  and  different 

*  manageable  length 

*  easy  to  accommodate 

*  customizable  for  local  market 
and  advertising  tie-ins 

Each  400-word  story  reflects  one  of  life's 
fleeting  moments  to  which  we  all  can  relate: 

*  nonsensical  events 

*  solitary  thoughts 

*  frustrating  and  confusing  talks 

*  friends,  family,  and  fountains  of  fancy 

*  songs,  scenes,  jokes  that  spark  memories 
and  bring  on  tears  and  smiles 

John  E  Budzinskl 
PO  Box  1463  Derry,  NH  0303S 
Phone:  603.437.8738 
Fax:  603.434.1768 
www.johnbudzinsld.com 
email:  jbudzins@ix.netcom.com 
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WORKING  PARTNER 
IN  ISLAND  PARADISE 

Have  a  passion  for  small  community  news- 
papering?  Owner  of  fast-growing,  leading 
paper  on  this  sunny  Caribbean  island  seeks 
working  partner  who  is  willing  to  invest 
time,  resources,  and  effort  in  helping  to 
keep  pace  with  the  growth  of  this  highly  re¬ 
spected  publication.  Rush  inquiries  to: 

Box  2992,  Editor  &  Publisher  Classified 
770  Broadway,  7the  Floor 
New  York,  NY  10003 


EDUCATION 


WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
j  www.worldji.com  We  may  be  right  tor  you. 
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W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
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Wren  Barnett,  South  (828)  749-6397 
Scott  McGraw,  Midwest 
(517)  369-3066 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
www.mediamergers.com 

GAUGER  MEDIA  SERVICE,  INC. 
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David  E.  Gauger 
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www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


NEWSPAPER  BROKERS 


MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


NEWSPAPERS  FOR  SALE 


NEEDED;  HARDWORKING  COUPLE  com 

mitted  to  quality  journalism.  Illness  requires 
sales  of  award-winning  northern  New  England 
weekly.  $260,000-$280,C)00  gross. 

Box  2914,  Editor  &  Publisher  Classifieds 
770  Broadway  7th  Floor 
New  York,  NY  10003 

For  a  list  of  Properties,  tor  sale  go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.-  Est.  1959 


KANSAS  COUNTY  SEAT  WEEKLIES. 

Long-established  solid  community  papers. 
Annual  revenue  $1  million-plus, 
good  annual  cash  flow.  Excellent  real 
estate,  three-unit  press. 

Thomas  C.  Bolitho 
Bolitho  Media  Service 
(580)  421-9600 
bolitho@bolitho.com 


STRONG  EDITORIAL  WEEKLY  In  South  . 
Florida  community.  Profitable  despite  daily  I 
paper  competition.  Opportunities  tor  ancillary  j 
publications.  Growth  potential  with  ag-  I 
gressive  business  management.  Fax  inquires 
to:  (954)  4864880,  $650,000.  ! 

UPSTATE  NEW  YORK  Perfect  “Mom^ 
Pop”  situation.  Beautiful  area,  world-class  I 
I  trout  fishing,  hunting.  2  1/2  hours  to  New  i 
York  City.  $95,000  firm.  Send  background 
I  to:  Ken  Paden,  13  Maple  Ave.,  Sidney,  NY 
i  13838. 


NEWSPAPERS  FOR  SALE 


EAST  TEXAS  WEEKLY,  growing  area, 
large  beautiful  lake,  larger  towns  nearby, 
metro  two  hours  away.  Bill  Bergei,  Associ¬ 
ated  Texas  Newspapers,  (512)  476-3950, 
1801  Exposition,  Austin,  TX  78703. 


NEWSPAPERS  WANTED 


i  WANTED  TO  PURCHASE:  Smalltown  news¬ 
papers  with  paid  circulation  4,000  or  above 
<  by  award-winning  non-public  group  that  will 
!  treat  your  employees  and  your  community 
as  well  as  you  have  done. 

I  Box  2036,  Editor  &  Publisher 

I  770  Broadway,  7th  FI,  NY,  NY  10003 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  6484611  or  tax  (815)  648-2856 


EQUIPMENT  WANTED 


WANTED  -  DEAD  OR  ALIVE 

MITSUBISHI  SILVERMASTER 
MODEL  #CP6010SL 
CAIX:  (516)484-3300  EXT.  208 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


NEWSTEC,  INC 

Specializing  in  SLS/^uller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terrv  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


www.editorandpubllsher.com 
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-EQUIPMENT  &  SUPPLIES-  H  -INDUSTRY  SERVICES- 


-HELP  WANTED- 


PRESSES 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 
PRESSES  WANTED:  HARRIS  V25  V22 
VISA  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 
Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


For  a  coiqilcle  lisi  of  presses;  1900) 255-6746  or  (913)492-90511 
www.inlandnews.coni 


MOST  EXTENSIVE  SELECTION  OF 

USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


-INDUSTRY  SERVICES- 


ADVERTISING  SERVICES 

BEST  ADVERTISING  VALUES 

Publishing  Newspaper  Classifieds  since  1983. 
Reach  millions  affordably!  Call  Now 
FREE  Media  Guide. 

NATIONAL  AD  PUCEMENT  SERVICE 
(888)-215-2790 

CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpiiS>marketingplusinc.com 
www.marketingplusinc  .com 
Member  of  the  USA  Chambers  of  Commerce 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 

WESTPARK  DIRECT 

Intelligent  Circulation  Marketing 

www.westparkdirect.com 

COMPUTER  SERVICES 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


COMPUTER  SERVICES 

COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drive!!  See  it  at: 

www.publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 

_ CONSULTANTS _ 

WANT  TO  GROW  SINGLE  COPY?  Let  us 

train  your  field  staff  to  grow  that  number 
Dynamic  Achievers  (404)  261-9968 
carol@dynamicachievers.com 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


-HELP  WANTED- 


ADMINISTRATIVE 

GENERAL  MANAGER 

A  widely  respected  newspaper  located  in 
the  Southwest  has  an  immediate  need  for  a 
seasoned  newspaper  professional  to  manage 
several  weekly  community  newspapers. 
Requires  ability  to  implement  and  execute 
innovative  strategies  to  enhance  revenue, 
grow  circulation,  and  manage  editorial  con¬ 
tent  and  the  ability  to  forecast,  report  and 
prepare  month-end  reports  and  an  annual 
budget.  Requires  a  Bachelor's  degree  and 
five  years  senior  level  general  management 
experience  supervising  and  directing  pro¬ 
fessionals  'ocated  in  regional  locations. 
Please  send  resume  to: 

Box  2986,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 

New  York,  NY  10003 
EOE.  Pre-employment  Drug  Test  Required 

GENERAL^  ^  MANAGER^  with  "  strong 
advertising,  circulation  ,  budgeting  and 
marketing  background.  Must  be  able  to  run 
own  show  while  being  goal  oriented  and 
leading  our  2  weeklies  to  the  next  level.  Ex¬ 
citing,  vibrant  market,  great  benefits  and 
positive  environment.  Send  complete  resume 
to:  HBC  Publications,  P.O.  Box 

90430,  Henderson,  NV  89009. 

FAX:  (702)  434-3527 
E-mail:  hbcpub@aol.com 


ADVERTISING 


ADVERTISING 


RUN  YOUR  OWN  SHOW! 

Immediate  opportunity  as  publisher  at  daily 
newspaper  in  the  Midwest.  Fackelman 
Newspapers  seeks  motivated  newspaper 
pro.  Only  self-starters  need  inquire,  this  job 
is  for  entrepreneurs.  Middle  managers  look¬ 
ing  to  advance,  please  apply.  Watch  your 
hard  work  pay  off  for  a  change.  Base  plus 
bonus  so  you  make  your  own  way  plus  equity 
position  potential.  Apply  via  faxed 
resume  to  (850)  785-8228,  by  mail  to  P.O. 
Box  2265,  Panama  City,  FL  32402  or  via 
E-mail  to  marcrystal7@aol.com. 


BUSINESS-TO-BUSiNESS  SALES  PROFESSIONALS 

A  global  news  media  company  seeks  experienced  sales  professionals 
with  substantial  knowledge  of  e-business,  content  services  industry  and 
software  licensing  to  sell  to  online  aggregators;  corporate/academic  libraries; 
government  and  broad-based  news  media  outlets  throughout  the 
world.  Requirements; 

•  Minimum  5  years  proven  sales  success  in  enterprise-level  sales,  including  the 
financial  service  industry 

•  Experience  selling  information  services,  internet  technology  products 
and/or  software  solutions 

•  Ability  to  develop  and  maintain  sales  contacts 

E-mail  your  resume  and  salary  requirements  to: 
hroutsourcer@yahoo.com 


ADMINISTRATIVE 


ADVERTISING 


SENIOR  ACCOUNTANT 

Growing  newspaper  management  company 
based  in  Panama  City,  FL  seeks  hard  worker 
with  experience  in  CPA  firm  or  corporate 
accounting.  CPA  a  plus,  but  not  required. 
B.S.  with  major  in  accounting  required.  Ex¬ 
perience  with  MS  Windows,  general  computer 
skills  needed.  Some  travel  required. 
Ideal  candidate  is  proactive  and  requires 
minimal  direction.  We  offer  a  great  work  en¬ 
vironment,  guaranteed  advancement  for 
successful  hard  worker,  benefits,  and  a 
rare  degree  of  flexibility.  Contact  Broward 
E.  Ratliff,  CPA  via  faxed  resume  to: 

(850)  785-8228  or  via  E-mail  using 
nscpcbr@aol.com. 

ADVERTISING 


PRINT  SALES 

45  year  old  publishing  company  has  great 
sales  opportunity.  3-t-  years  trade  paper  ad 
sales  experience  required,  plus  proven 
track  record,  strong  closing  skills.  Must  be 
computer  literate,  willing  to  travel.  Some 
cold  calling.  Territory  -  IL,  Wl  and  MN. 
Knowledge  of  construction  industry  is  a 
plus.  Great  income  potential  for  right 
person.  Salary  plus  commission  with  no  cap 
on  commissions,  full  benefits,  401(k),  com¬ 
pany  car.  E-mail  resume  and  compensation 
history  to:  tmckeon@cegltd.com. 


LOOKING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers,  Inc.  web  site  at: 
www.ogdennews.com/opportunities 

ADVERTISING 


ADVERTISING  DIRECTOR 

Major  Accounts 

The  Chicago  Sun-Times  seeks  a  Major  Accounts  Director  capable  of  developing  our  key 
accounts  division.  This  Pulitzer  prize  winning  newspaper  is  the  Midwest’s  best  read 
newspaper,  enjoyed  by  nearly  1.7  million  adults  daily.  If  you  posses  the  required  education 
and  experience  and  are  ready  for  your  next  great  career  challenge,  this  position  may 
interest  you. 

Reporting  to  the  Vice  President  of  Sales,  you  will  lead  a  team  of  sales  professionals  in 
this  key  role  at  the  Chicago  Sun-Times.  You  will  plan  and  execute  highly  successful  sales 
campaigns  for  major  advertisers  and  their  agencies.  Through  effective  communication, 
strategic  business  planning,  sound  pricing  philosophies,  superior  sales  strategies  and  ef¬ 
ficient  monitoring  of  key  business  indicators,  you  will  consistently  realize  aggressive 
growth  and  revenue  objectives. 

A  strong  background  in  marketing,  sales,  and  sales  management  disciplines  and  a  thor¬ 
ough  understanding  of  media  practices  and  the  account  planning  process  will  allow  you 
to  identify  and  capture  client  and  category  revenue  opportunities.  Your  strong 
negotiation  skills,  business  analysis,  sales  team  leadership,  budget  management,  and 
product  development  abilities  will  provide  you  with  the  means  to  achieve  specific  and 
measurable  business  objectives. 

The  Chicago  Sun-Times  offers  competitive  salaries  and  bonuses,  excellent  benefits  and 
an  environment  that  encourages  and  rewards  vision  and  initiative.  If  you  are  interested  in 
joining  the  Chicago  Sun-Times,  send  your  cover  letter  and  resume  to: 

Chicago  Sun-Times 

401  N.  Wabash,  Ste.  319 
Chicago,  IL  60611 
FAX:  (312)  321-2288 
E-mail  hr@suntimes.com 

No  phone  calls  please. 

Deadline:  August  31,  2002 
An  Equal  Opportunity  Employer 
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-HELP  WANTED- 


_ ADVERTISING _ 

AD  MANAGER 

Michigan  suburban  Detroit  publishing  group. 
Strong  weekly  newspaper  group,  real 
estate  books,  monthly  magazine,  internet 
projects.  We  are  looking  for  a  high  energy, 
self  starter  that  has  good  people  skills. 
Good  pay  package.  Send  resume  to: 

David  Hohendorf,  Associate  Publisher 
SCN  Communications  Group 
7196  Cooley  Lake  Road 
Waterford,  Ml  48327 
(248)  360^397 
Or  Fax  (248)  360-1220 

‘AWRfiSINGWECfOR 
Award  winning  South  Carolina  daily  offers 
an  excellent  opportunity  for  an  advertising 
director  looking  to  advance  quickly.  You  will 
have  direct  responsibility  for  advertising- 
related  sales  and  revenue  growth,  developing 
and  managing  staff  and  being  part  of  a 
strong  management  team  that  believes  in 
local  control.  We  offer  salary,  insurance, 
401(k),  paid  vacation  and  the  opportunity  to 
live  in  the  fastest  growing  part  of  South  Car¬ 
olina.  Send  resume  and  cover  letter  de¬ 
scribing  your  past  accomplishments  including 
salary  requirements  to  Jerry  Edwards,  125 
Eagles  Nest  Drive,  Seneca,  SC 
29678  or  Fax  to  (864)  882-3718. 

^FriTsING  (DIRECTOR 
Progressive  small  daily  newspaper  is 
looking  for  a  sales  manager  to  motivate 
team  of  ad  reps  and  support  staff.  The  right 
candidate  must  have  prior  newspaper  or  ad¬ 
vertising  experience  with  a  proven  record  of 
success  in  sales  and  leading  others.  The 
perfect  opportunity  to  step  up  from  a  weekly 
to  a  daily  or  a  department's  2nd  in 
charge  to  run  his  or  her  shop.  We  offer  a 
real  chance  to  grow  with  a  super  family 
owned  chain;  competitive  salary  and 
bonus/commission  plan  with  benefits. 
Please  apply  to  Harvey  Brock,  Publisher, 
P.O.  Box  431,  Havre,  MT  59501. 

(800)  993-2459 

ADVERTISING  DIRECTOR 
We  are  seeking  an  advertising  director  who  j 
can  lead,  teach  and  motivate  staff  for  a  ' 
daily  in  a  growth  market.  Needs  a  solid  rec¬ 
ord  of  accomplishment.  Contact  John 
Shields,  P.O.  Box  111,  Taunton,  MA  02780. 
(508)  880-9040 


Editoii^ 

PUBLISHER 

Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


I  _ ADVERTISING _ 

LEADS  CHANGE 
SEES  OPPORTUNITIES 
DOES  THE  RIGHT  THING 
GETS  RESULTS 

j  Do  these  words  describe  you?  If  you  are  an 
i  experienced  Advertising  manager  who  fits 
i  this  description,  you  could  be  the  ideal  can¬ 
didate  for  our  Retail  Ad  Manager  position. 
The  News  &  Record  in  Greensboro,  NC  is  a 
mid-size  daily  recently  named  by  E&P  as 
one  of  the  “10  that  do  it  right.”  Owned  by 
privately  held  Landmark  Communications, 
the  News  &  Record  prides  itself  on  being 
focused  on  revenue  and  circulation  growth, 
award-winning  journalism  and  delighting  our 
customers,  both  readers  and  advertisers. 
As  Retail  Ad  Manager,  you  will  lead  the  local 
retail  and  key  accounts  teams,  helping  the 
News  &  Record  achieve  competitive  advan¬ 
tage  through  developing  people,  improving 
productivity  and  delighting  customers.  A 
key  responsibility  will  be  to  develop  sales 
and  management  talent.  The  ability  to 
create  a  department  that  teaches  and  in¬ 
spires  others  to  recognize  and  capitalize  on 
sales  opportunities  is  critical.  Greensboro 
offers  great  quality  of  life,  colleges  and  uni¬ 
versities  galore,  and  easy  weekend  getaways 
to  the  beach  and  mountains.  Bachelor’s  de¬ 
gree  and  five  years  of  newspaper 
advertising  experience  required.  If  you  pos¬ 
sess  strong  leadership  skills  and  a  demon¬ 
strated  ability  to  lead  change,  and  if  you  are 
looking  for  a  position  with  tremendous  po¬ 
tential  for  advancement  in  a  top-notch 
media  company,  send  your  resume  to 
Sheby  Luck  Newton,  Recruitment  Coordina¬ 
tor,  The  News  &  Record,  P.O.  Box  20848, 
Greensboro,  NC  27410. 

E-mail:  employment@news-record.com 


CLA,SSIFIED  AD  MANAGER 
Great  opportunity  in  a  beautiful  part  of  the 
country  in  a  growth  market.  The  Richmond 
(Va.)  Times-Dispatch,  a  Media  General 
newspaper,  seeks  a  results-  and  custom¬ 
er-driven,  high-energy  person  to  lead  60 
members  of  our  automotive,  real  estate, 
employment,  online  and  call  center  opera¬ 
tions.  Position  requires  product  development 
capability,  revenue  forecasting  and 
sales  development  skills,  contract  negotia¬ 
tion,  outside  sales  management  experience 
and  computer  savvy. 

The  successful  candidate  will  have  three  to 
five  years  of  sales  management 
experience,  strong  knowledge  of  Web  prod¬ 
ucts,  be  a  proven  motivator,  have  excellent 
presentation  skills  and  a  Bachelor’s  Degree. 
Interested  applicants  are  invited  to  forward 
a  resume  and  letter  of  application  including 
compensation  requirements  to: 

Human  Resources 
Richmond  Times-Dispatch 
P.O.  Box  85333 
Richmond,  VA  23293 
E-mail:  employment@timesdispatch.com 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 

Freedom  Newspapers  of  NM  (FNNM)  is 
seeking  an  experienced,  hands-on 

Classified  Advertising  Manager  for  our 
newspapers  in  Eastern  New  Mexico. 
Reporting  to  the  Advertising  Director,  the 
Classified  Manager’s  responsibilities  include 
all  direct  and  telemarketing  classified  sales 
efforts  for  FNNM  as  well  as  classified  display, 
online,  and  classified  niche  products. 
The  Manager  will  oversee  the  classified  de¬ 
partment  of  three  newspapers,  a  shopper, 
and  a  military  publication. 

Position  requires  product  development  ca¬ 
pability,  revenue  forecasting  and  sales  de¬ 
velopment  skills,  contract  negotiation,  out¬ 
side  sales  experience  and  computer  savvy. 
The  successful  candidates  will  have  a  proven 
track  record  in  leading  a  sales  team  to 
success,  a  leader  with  a  marketing  focus 
who  understands  what  our  customers  want 
and  can  deliver  products  and  services  to 
meet  those  expectations. 

Classified  sales  experience,  preferably  in 
print  media  and  two  to  three  years  of  sales 
management  or  leadership,  is  required.  Ex¬ 
cellent  written  and  oral  communications 
skills  and  the  ability  to  excel  in  a  fast-paced 
environment  are  necessary.  Knowledge  of 
Microsoft  Office  is  not  required  but  will  be 
useful. 

FNNM’s  classified  department  is  Mac  based 
and  uses  Baseview  as  a  front  end  system. 
Position  IS  salary  plus  competitive  commis¬ 
sion  and  performance  bonuses.  Benefit 
package  includes  401(k),  pension  plan,  paid 
vacation  and  sick  leave,  health  &  dental 
insurance. 

FNNM  (Freedom  Newspapers  of  NM)  is  an 
established  but  growing  company  in 
Eastern  New  Mexico  owning  three  newspa¬ 
pers  combined  circulation  of  16,000,  a 
printshop,  a  shopper,  several  niche  publica¬ 
tions,  sales  for  the  local  military  paper,  and 
we  offer  commercial  web  printing. 

Community  involvement  and  awareness  is  a 
mam  focus  for  our  company.  To  apply  send 
resume  with  references  to: 

AD  DIRECTOR,  C/0  FNNM,  P.O.  Box  1689, 
Clovis,  NM  88102 

Or  E-mail  to:  tdvise@link.freedom.corn 

Closing  date  Friday,  September  13,  2002 


ADVT,RTISING 


ADVERTISING  MANAGER 
in  Griesheim,  Germany 
Innovative,  charismatic  advertising  manager 
sought  for  European  Stars  and  Stripes,  the 
independent  daily  newspaper  published  for 
the  U.S.  military  throughout  Europe.  You  will 
supervise,  train  and  monitor  the  advertising 
staff,  including  account  executives,  classi¬ 
fied,  graphics,  and  administrative  support 
staff.  We  need  a  successful  mentor  to  moti¬ 
vate  our  sales  team.  Qualifications:  2  or 
more  years  experience  managing  an  adver¬ 
tising  department  for  a  daily  newspaper.  Ex¬ 
perience  developing  and  implementing  com¬ 
mercial  advertising  programs.  Commercial 
newspaper  experience  selling  retail  and/or 
general  advertising.  Knowledge  of  coK)p  ad¬ 
vertising  programs  and  obtaining  insert 
business.  Completion  of  a  bachelor’s 
degree  in  business,  advertising,  marketing 
or  a  related  field  or  comparable  work  expe¬ 
rience.  Experience  in  PC  &  MAC  programs 
such  as  QuarkXPress,  Photoshop, 
PowerPoint,  Excel  and  Word.  Preferred 
qualifications:  Minimum  of  3  years  supervi¬ 
sory  experience  working  in  a  media  sales 
environment.  Experience  in  working  with 
market  research  surveys  and  statistical 
data.  Experience  developing  multi-media 
marketing  and  promotional  campaigns.  Abil¬ 
ity  to  speak  German.  Conditions  of  Employ¬ 
ment:  Requires  a  National  Agency  Check, 
U.S.  citizenship,  occasional  evening  and 
weekend  work,  some  international  travel. 
Housing  and  benefits  make  the  package 
competitive  and  attractive.  Annual  salary 
$50,000  -$60,000,  based  on  experience. 
Send  resume  to  European  Stars  and 
Stripes,  Unit  29480,  ATTN:  NAF  Personnel, 
AP0AE09211;orE-mailto: 

)obs@mail. estripes.osd.mil 
or  FAX  to:  01149-6155-601421.  Stars  and 
Stripes  IS  an  Equal  Opportunity  Employer. 


INSIDE  SALES  MANAGER 
Growing  65,000  circulation  newspaper  in 
Atlanta  suburbs  needs  an  experienced 
inside  sales  manager.  We  are  looking  for 
someone  who  knows  how  to  generate  sales 
and  understands  the  value  of  good  customer 
service.  Respond  to: 

bob.mccray@gwinnettdailypost.com 


advt;rtising  _  advertising 


CLASSIFIED  SALES  MANAGER 

VNU  a  leading  business-to-business  information  company  has  a  great  opportunity 
for  a  Classified  Sales  Manager  to  join  our  Classified  team.  Responsibilities  include 
managing  existing  account  base  as  well  as  ongoing  new  business  development.  Ideal  can¬ 
didate  will  have  at  least  5  years  of  inside  and  outside  sales  experience.  Must 
have  great  communication  skills,  is  a  team  player  with  a  great  attitude  and  have  high 
energy. 

VNU  offers  competitive  salary  plus  potential  to  earn  commissions.  We  also  have  a 
comprehensive  benefits  package  that  includes  a  401(k)  plan  and  a  pension  plan. 
Send  resume  with  cover  letter  indicating  salary  requirements  to: 

^^vnu  business  media 

VNU  Business  Publications,  Attn:  HR-Department  -  ej 
770  Broadway,  7th  Floor,  New  York,  NY  10003 
E-mail:  jobs@vnubusinesspublicationsusa.com 
Fax;  (646)  654-5357 


www.editorandpublisher.com 
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ADVERTISING 


REGIONAL  ADVERTISING  MANAGER 
Pennysaver,  the  area’s  largest  direct  mail 
publishing  company  has  an  excellent  career 
opportunity  for  a  results-oriented,  high  ener¬ 
gy  person  to  work  as  a  Regional  Sales  Man¬ 
ager  for  a  400,000  circulation  Shopper  in 
beautiful  Westchester  and  Rockland  County, 
NY,  In  this  role,  you  will  be  responsible  for 
managing,  training  and  motivating  a  staff  of 
sales  reps  to  meet  revenue  budgets.  The 
ideal  candidate  must  possess  prior  sales/ 
management  experience  preferably  with  a 
Shopper,  must  handle  multiple  responsibili¬ 
ties  in  a  fast  paced,  deadline  driven  environ¬ 
ment.  Excellent  reasoning,  problem  solving, 
judgment,  analytical  skills  and  PC 
knowledge.  Salary  $65  -80K  commensurate 
with  experience  and  ability.  Bonus  Program 
$25K  plus  expenses  and  benefits.  We  will  | 
relocate.  For  immediate  consideration  fax/ 
send  resume  to  S.  Boering  (914)  347-2429 
or  call  (914)  592-5222.  Pennysaver,  101 
Executive  Boulevard,  Elmsford,  NY  10523. 

SALE^MANA^R 

Join  the  Daily  Press,  Hampton  Roads,  VA  di¬ 
vision  of  Tribune  Company  as  Senior  Sales 
Manager/Automotive  Advertising  Sales.  We 
are  seeking  a  manager  with  5-7  years  expe¬ 
rience  in  marketing/advertising  sales  man¬ 
agement,  degree  in  related  field  or  equivalent 
experience.  You  will  manage  and  develop  a 
9-member  team  of  sales  reps,  sales 
associates  and  ad  designers.  You  will  par¬ 
ticipate  in  local,  regional  and  national  net¬ 
works  and  associations  to  seek  out  new 
revenue  opportunities.  Requires  occasional 
travel  and  valid  VA  driver’s  license.  Must 
have  excellent  skills  in  project  j 
management,  negotiation,  communication, 
budgeting,  leadership,  data  interpretation, 
marketing  knowledge  and  technical  skills  in 
a  Microsoft  Windows  environment.  We  offer 
a  competitive  salary  and  excellent  benefits 
package.  Please  submit  your  resume  and 
salary  requirements  to:  i 

The  Daily  Press,  Inc.,  Attn:  HR  j 

7505  Warwick  Boulevard 
Newport  News,  VA  23607  i 

Fax:  (757)  247-7884  ! 

E-mail:  resumes@dailypress.com  ! 

SENIOR  ADVERTISING  1 

ACCOUNT  EXECUTIVE  | 

Join  a  successful  national  department  at  a  1 
major  market  metro  located  in  the  Southeast.  \ 
The  Commercial  Appeal  in  Memphis,  j 
Tennessee  has  an  opening  for  an  individual  [ 
with  5-10  years  of  experience  in  ! 
newspaper,  media  or  agency  sales.  We  are 
realigning  our  strategies  and  are  searching 
for  a  top-notch  national  account  executive. 
The  successful  candidate  will  possess  a 
clear  understanding  of  the  national  sales 
process  and  be  able  to  implement 
initiatives  to  maximize  sales.  This  is  an 
ideal  situation  for  someone  who  wants  to 
step  up  to  a  larger  market.  This  key  position 
within  our  organization  has  an  excellent 
salary,  lucrative  incentive  program  and  ex¬ 
cellent  benefits.  Please  send  resume  and  a 
recent  client  presentation  sample  to:  1 

hr@gomemphis.com  or  mail  to:  Tajuana  D.  | 
Hughlett,  National  Account  Position,  The  | 
Commercial  Appeal,  495  Union  Ave,  j 
Memphis,  TN  38103. 


"HELP 


ADVERTISING 


RETAIL  ADVERTISING  SALES  MANAGER 
The  Chattanooga  Times  Free  Press 
(circulation  77,549  daily)  has  an  opportunity 
for  an  experienced  manager  to  lead  a  team 
of  seven  Retail  Account  Executives.  The  ideal 
candidate  will  have  a  successful  history 
of  generating  revenue  growth,  creating  and 
implementing  profitable  advertising  ideas, 
and  developing  the  skill  levels  of  sales  team 
members  for  organizational  growth.  The 
Times  Free  Press  is  in  a  great  community 
with  tremendous  growth  potential.  We  have 
recently  won  five  First  Place  Tennessee 
Press  Association  awards  and  the  Sweep- 
stakes  award  for  best  newspaper  in  Ten¬ 
nessee.  To  apply  for  this  position,  please 
E-mail  or  mail  resume  and  salary  history  to 
Retail  Advertising  Manager,  Chattanooga 
Times  Free  Press,  400  East  11th  Street, 
Chattanooga,  TN  37421. 

mschuttinga@timesfreepress.com 


ART/GRAPHICS 


THE  NEWS-LEADER  in  Springfield,  MO 
seeks  a  talented,  focused  graphic  journalist 
who  can  craft  detailed  infographics  and 
compelling  illustrations.  The  News-Leader  is 
a  65,000  daily,  92,000  Sunday  newspaper 
that  publishes  in  the  Ozark  Mountains.  We 
are  an  equal  opportunity  employer 
dedicated  to  enterprise  and  investigative  re¬ 
porting,  narrative  storytelling  and  visual 
packaging  with  pop.  Please  send  clips  and 
a  resume  to  Executive  Editor  David 
Ledford,  Springfield  News-Leader,  651 
Boonville,  Springfield,  MO  65806.  Send 
E-mail  to:  dledford@springfi.gannett.com 


CIRCUIATION 


ALASKA! 

CIRCULATION  dIrECTOR 
Morris  Communications  Corporation  is 
seeking  a  strong  manager  with  excellent 
marketing  skills  to  serve  7,500  circulation 
paper  in  beautiful  Southeast  Alaska  Capital 
city.  Position  oversees  6  day  a  week  delivery 
and  mailroom  operation.  Excellent  | 
salary,  bonus,  benefits  and  401(k),  Send  re-  j 
sume  and  salary  history  to:  Don  Smith,  Pub¬ 
lisher,  Juneau  Empire,  3100  Channel  Dr., 
Juneau,  AK  99801. 

Or:  dssmith@juneauempire.com  \ 


CIRCULATION  DIRECTOR 
Expanding  publisher  of  22  paid  community 
weekly  newspapers  and  TMC  shoppers 
seeks  an  experienced  professional  to  man¬ 
age  our  circulation  department.  Responsibil¬ 
ities  include  distribution,  mailing,  subscription 
sales  and  circulation  marketing.  Knowledge 
of  mailing  requirements  for  periodical 
and  business  class  mail  a  big  plus,  as  is  ex-  i 
perience  with  direct  marketing.  Must  be  or-  j 
ganized,  good  at  managing  multiple  projects  j 
and  computer  savvy.  Please  submit  cover 
letter  and  resume  with  salary  history  to: 

Mike  Bologna,  Richner  Communications 
379  Central  Ave,  Lawrence,  NY  11559 
Fax:  (516)  5694942  or  E-mail: 

MikeB@LIHerald.com 


CIRCULATION 


CIRCULATION  DIRECTOR 
South  Carolina  daily  is  searching  for  an  ex¬ 
perienced  Circulation  Director  to  run  its  cir¬ 
culation  and  promotion  marketing  function 
for  a  9,000  circulation  daily  newspaper.  Ideal 
candidate  would  be  a  college  graduate, 
aggressive  and  dedicated  to  growing  circu¬ 
lation,  have  creative  marketing  and  promotion 
proven  circulation  experience.  Position 
carries  excellent  salary,  benefits  and  poten¬ 
tial.  Send  resume  to: 

Publisher,  Daily  Journal 
P.O.  Box  547,  Seneca,  SC  29679 
Or  Fax  to:  (864)  882-2381  | 

CIRCULATION  DIRECTOR  ! 

The  Middle  Georgia  Newspaper  Group,  a  j 
Knight  Ridder  group  of  2  newspapers  and  a  j 
weekly  shopper,  is  searching  for  an  experi¬ 
enced  Circulation  Director  to  run  its  circula¬ 
tion  distribution  and  marketing  function  for 
a  30  county  area  in  Middle  Georgia.  | 
Position  located  in  downtown  Macon,  GA. 
Ideal  candidate  would  be  a  college  graduate, 
aggressive  and  dedicated  to  growing  circula¬ 
tion,  have  creative  marketing  skills,  and 
proven  circulation  direction  experience.  Posi¬ 
tion  carries  excellent  salary,  benefits  and  po¬ 
tential.  Send  resume  to: 

resume@macontel.com  or  Fax: 

(478)  7444498  Human  Resources 
The  Macon  Telegraph 
P.O.  Box  4167,  Macon  GA  31208 


CIRCULATION  DIRECTOR 
To  supervise  a  GROWING  65,000  6  day 
newspaper  in  suburban  Atlanta.  Great  mar¬ 
ket,  great  company,  great  opportunity.  We 
need  an  individual  who  is  highly  motivated 
to  supervise  and  train  staff  as  newspaper  1 
continues  to  expand  its  circulation  area,  i 
Must  be  experienced  in  home  delivery  and  1 
customer  service.  Send  resume  to:  | 

bob.mccray@gwinnettdailypost.com 

^rRCULATION  RETAIL  SALES 

ST.  PAUL  PIONEER  PRESS 
This  position  develops  strategies,  | 
objectives,  policies,  and  procedures  for  sin-  j 
gle  copy  sales  of  the  Pulitzer  Prize  winning  | 
St.  Paul  Pioneer  Press.  It  is  responsible  for  | 
achieving  circulation  sales  and  revenue  j 
goals.  This  person  will  also  oversee 
service,  billing  and  distribution,  and  will  in-  ! 
crease  single  copy  sales  through  marketing 
and  program  development. 

A  minimum  of  two  years  experience  in  mar¬ 
keting  and  single  copy  sales  is  required. 
Newspaper  circulation  and  marketing,  and 
management  experience  in  others  fields  is 
preferred.  Must  be  able  to  set  and  reach 
goals,  have  excellent  communication  and  | 
sales  skills,  and  the  ability  to  lead  staff  to 
obtain  results.  i 

The  Pioneer  Press  offers  excellent  compen-  i 
sation  and  benefits  programs.  We  are  an 
equal  opportunity  employer  and  value  diver¬ 
sity  in  the  workplace.  To  apply  for  this  chal-  | 
lenging  position,  please  send  you  resume  | 
to:  ! 

Employee  Relations 
St.  Paul  Pioneer  Press 
345  Cedar  Street  | 

St.  Paul,  MN  55101 
resumes@pioneerpress.com 
FAX:  (651  228  5197) 


CIRCUIATION 


CREW/KIOSK/EVENT/SALES  MANAGER 
Mid-size  midwest  newspaper  is  seeking  a 
leader  to  join  our  circulation  management 
team.  Position  is  responsible  for  all  crew, 
kiosk  and  event  sales  initiatives  for  respective 
three  daily  newspapers. 

We’re  looking  for  an  individual  to  possess: 
•Good  communication  and  management 
skills 

•  Ability  to  work  flexible  hours 

•  Creativity 

•  Ability  to  handle  stressful  situations 

•  Sales  oriented 

•  Good  organization  skills 
Qualifications  include: 

•  Some  college  helpful 

•  Newspaper  experience  -  circulation  pre¬ 
ferred 

We  offer  a  competitive  salary  and  a  com¬ 
prehensive  benefits  package.  For  consider¬ 
ation,  please  forward  your  resume  with  salary 
requirements  to: 

Betsy  Karmeisool,  Circulation  Director 
The  Daily  Tribune 
Phone:  (248)  591-2663 
E-mail:  hr2.md@macombdaily.com 


DISTRICT  MANAGER 
Boca  Raton  News 
Full  time 

BOCA  &  DELRAY  AREA 
Early  AM  Hours 

Assist  in  managing  the  district  to  provide  ef¬ 
ficient  delivery  and  quality  customer 
service.  Must  be  flexible,  have  good  inter¬ 
personal,  verbal,  written  and  organizational 
skills.  Responsibilities  include  assisting  and 
advising  courier  force,  field  operations  (in 
absence  of  courier),  training  staff  to  assure 
proper  and  timely  delivery  and  growth  of 
circulation.  Excellent  working  references 
necessary.  This  is  an  excellent  opportunity 
with  full  company  benefits.  Apply  Boca  Raton 
News,  5801  N.  Congress  Avenue,  Boca 
Raton,  FL  33487  or  fax  your  resume  to: 
(561)  893-6674  attn:  Jason. 


HOME  DELIVERY  MANAGER 
The  St.  Paul  Pioneer  Press,  a  Knight  Ridder 
paper  in  a  competitive  market,  is  seeking 
qualified  candidates  to  lead  the  Circulation 
Home  Delivery  Division  in  providing  out¬ 
standing  customer  service  and  circulation 
growth.  This  position  reports  to  the  VP  Cir¬ 
culation,  and  is  responsible  for  developing 
and  implementing  plans  and  policies  to  en¬ 
sure  continued  subscriber  growth  and  re¬ 
tention.  Duties  include  hiring  and  training 
staff,  annual  budget  preparation  and  expense 
control,  and  overseeing  the  preparation  of 
various  reports. 

A  degree  in  business  or  related  field,  or 
equivalent  experience,  plus  at  least  five 
years  senior  management  in  circulation 
home  delivery  are  primary  qualifications. 
Must  have  successful  experience  with  stra¬ 
tegic  and  tactical  planning;  and  good  com¬ 
munication  and  organization  skills. 

Employee  Relations 
345  Cedar  Street 
St.  Paul,  MN  55101 
resumes@pioneerpress.com 
FAX:  (651)228  5197 


It's  a  Classified  Secret  -  We  ll  never  reveal  the  identity  of  an  E&l'  box  holder.  If  yon  don't  want  yonr  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply  in  an  envelope  addressed  to  the  E&P 
Classified  Advertising  Department  with  an  attached  note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reaeh.  If  the  Box  Number  you're  answering  is  on  your  list,  we  ll  discard  your  reply. 

16  EDITOR*  PUBLISHER  CLASSIFIEDS  AUGUST  1 2,  2 002  www.editorandpublisher.com 


Phone:  1-888-825-9149  -  ClASSIFiED  ADVERTISiriG_  *  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 
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_ CIRCULATION _ 

DISTRICT  MANAGERS  & 
ASSOCIATE  DISTRICT  MANAGERS 
Career  opportunity  with  great  benefits! 

We  invite  you  to  consider  joining  the  St.  Pe¬ 
tersburg  Tinnes,  Florida’s  best  newspaper. 
The  Times  is  seeking  District  Managers  and 
Associate  District  Managers  to  work  in  our 
distribution  operations.  Will  be  responsible 
for  increasing  circulation  through  sales, 
service,  representing  the  company  to  sub¬ 
scribers  and  carriers,  and  leading  district 
activity.  Includes  carrier  supervision,  recruit¬ 
ment,  training,  inventory  management,  and 
customer  relations. 

These  management  positions  require 
strong  leadership,  customer  service  orien¬ 
tation,  high  energy  and  willingness  to  work 
flexible  hours.  PC  literacy  in  a  Windows  en¬ 
vironment  is  preferred.  Must  be  able  to 
work  early  mornings  (example:  start  at 
1a.m.),  with  days  off  during  the  week. 

We  offer  competitive  salary  and  benefit 
package.  The  Times  is  an  excellent  organi¬ 
zation  offering  opportunities  for  career 
growth. 

Send  resumes  to: 

St.  Petersburg  Times,  Human  Resources 
P.O.  Box  1121,  St.  Petersburg,  FL  3373. 

E-mail:  resumes@sptimes.com 
(paste  resume  to  body  of  E-mail) 

Fax:  (727)  893-8185 


SALES  &  DISTRIBUTION  MANAGER 
THE  VIRGINIAN-PILOT 

This  position  is  responsible  for  growth  of 
The  Virginian-Pilot  and  ensuring  world-class 
customer  service  to  our  home  delivery  and 
TMC  customers,  overseeing  all  aspects  of 
the  home  delivery  Sales  and  Distribution 
center  operations  and  personnel.  This  posi¬ 
tion  leads  a  team  of  Area  Managers,  an  Op¬ 
erations  Manager  and  a  Sales  &  Collections 
manager  to  increase  penetration  and  read¬ 
ership  within  the  center’s  geography 
through  targeted  acquisition  and  retention 
strategy.  The  Sales  &  Distribution  Manager 
ensures  staff  development  and  is  responsible 
for  budget  oversight  for  their  Sales  and 
Distribution  center. 

The  ideal  person  tor  this  position  would 
possess  an  entrepreneurial  spirit,  strong 
team  management  skills  and  proven  leader¬ 
ship  ability.  This  position  requires  a  strategi¬ 
cally-focused,  results  driven,  innovative  per¬ 
son.  The  Virginian-Pilot  is  a  200,000  metro 
daily  newspaper  in  Southeastern  Virginia. 
Our  parent  company.  Landmark  Communi¬ 
cations,  Inc.,  is  a  privately-held  media  com¬ 
pany  with  national  and  international 
interests.  Based  in  Norfolk,  Virginia,  Land¬ 
mark  employs  more  than  5000  people.  For 
more  Information  about  Landmark,  check 
our  website  at  www.landmarkcom.com.  Or 
check  out  The  Virginian-Pilot’s  website  at 
www.PilotOnline.com.  If  you  are  ready  to 
join  our  Team  send  resume  with  cover 
letter  to: 

Coni  Spalenka 

Circulation  Recruiting  Coordinator 
cspalenk@pilotonline.com 


_ CIRCULATION _ 

SINGLE  COPY  SALES  MANAGER 
The  Chicago  Sun-Times  is  seeking  Single 
Copy  Sales  and  Merchandising  Manager  to 
join  it  Circulation  sales  team. 

The  Manager  will  be  responsible  for  single 
copy  sales  and  retail  merchandising  include 
the  development  of  a  single  copy  manage¬ 
ment  system,  the  management  of  the  mer¬ 
chandiser  sales  force.  The  Manager  will  as¬ 
sist  in  the  planning  and  implementation  of 
aggressive  sales  initiatives  to  increase  rev¬ 
enues  and  market  share. 

The  ideal  candidate  will  have  newspaper  or 
packaged  goods  sales  experience  or  expe¬ 
rience.  A  degree  in  Marketing  and/or  Busi¬ 
ness  is  preferred 

The  Chicago  Sun-Times  offers  a  competitive 
salary,  complete  benefits  package,  401(k) 
and  a  fast  paced  environment  in  a  major 
metro  market. 

Please  send  resumes  with  salary  expecta¬ 
tions  to: 

Sandy  Mather 
Chicago  Sun-Times 
401  N  Wabash  Ave. 

Chicago,  II  6061 1 
FAX:  (312)  321-9652 
smather@suntimes.com 


THE  JOURNAL  NEWS,  a  Gannett  newspaper 
located  in  the  New  York  City  suburb  of 
Westchester  County  NY  has  an  opportunity 
for  established  and  experienced  independent 
crew  sales  companies  to  operate  up 
door  to  door  sales  operations  in  our 
market.  Aggressive  commission  structure 
offered.  Proven  track  record  of  success  in 
competitive  environments  a  must. 

Interested  parties  should  contact  Miranda 
at  (914)  694-5247  or  mail  to: 

The  Journal  News 
One  Gannett  Drive 
White  Plains,  NY  10604 


EDITORIAL 


A.C.E. 

YOUR  FIRST  EDITING  JOB 
Innovative  daily  seeks  ACE  with  a  nose  for 
news,  ear  for  good  writing  and  ideas  how  to 
coach  writers.  Year-long  assignment 
perfect  for  experienced  reporter  looking  to 
learn  editing  skills.  Send  resume  and  clips 
to  Dean  Miller,  Managing  Editor,  P.O.  Box 
1800,  Idaho  Falls  ID  83403  or  E-mail: 
dmiller@idahonews.com 


ASSISTANT  WIRE  EDITOR 
The  Waterloo  Courier  has  an  opening  for  a 
copy  editor  who  would  primarily  serve  as  an 
assistant  wire  editor,  but  with  some  Metro 
section  duties.  Applicants  should  be  adept 
at  blending  AP  breaking  news  with  supple¬ 
mental  wire  copy  tor  use  on  an  afternoon 
paper.  Some  front  page  layout ,  so  a  good 
feel  for  design  and  headlines  is  required. 
Send  resume  and  clips  to  Saul  Shapiro,  edi¬ 
tor,  Waterloo  Courier,  P.O.  Box  540,  Water¬ 
loo,  lA  50704. 

FRESH  START:  New  Challenger 
50  Major  Media  Companies. 

Over  100  Positions  Available 
www.MediaRecruiter.com 


It 's  CL  Classified  Secret! 

We’ll  never  reveal  the  identity  of  an  K&P  box  holder 
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’  BUREAU  CHIEF  , 

j  Our  two  family-owned  Vermont  newspapers  j 
with  a  combined  circulation  of  34,000  are  ^ 
seeking  an  innovative  journalist  to  lead  our 
capital  bureau  and  maintain  our  reputation 
as  the  leader  in  coverage  of  state  govern¬ 
ment  and  politics.  The  ideal  candidate  will 
j  be  a  strong,  experienced  leader,  a  proven 
j  manager  and  team  player.  This  job  is  not 
j  solely  management,  the  ideal  candidate  is 
I  also  a  reporter.  The  ideal  candidate  will  be 
i  able  to  create  well-crafted,  in-depth  stories 
1  that  explore  the  state’s  issues,  events  and 
personalities.  Our  papers  publish  separate 
editions  six  days  a  week  (one  a  morning 
and  one  an  afternoon)  and  a  combined  Sun¬ 
day  edition.  Challenges  include  managing 
this  bureau  to  serve  the  varying  needs  of 
;  two  markets.  Comprehensive  benefits  pack¬ 
age  offered  including  401(k).  Send  resume 
with  cover  letter  and  writing  samples  to: 

Scott  Fletcher,  Managing  Editor 
I  The  Times  Argus 

I  540  N.  Main  Street,  P.O.  Box  707 
I  Barre,  VT  05601 


:  SPORTS  EDITOR:  Small  Central  Florida  daily 
I  seeks  sports  editor  with  daily  newspaper 
I  experience.  Emphasis  on  high  school 
:  sports.  Call:  (863)  294-7731,  ext.  3045. 


EDITORIAL 


EDITORIAL 


COPY  EDITOR  &  NEWS/FEATURES 
DESIGNERS 

COPY  EDITOR:  The  Press-Enterprise,  the 
fastest-growing  newspaper  in  California  with 
a  daily  circulation  of  185,000,  is  looking  for 
outstanding  wordsmiths.  If  you  are  a  jack  of 
all  trades,  this  job  is  not  for  you.  But  if  you 
are  exceptional  with  words  and  can  find 
holes  in  stories,  spot  fairness  issues  and 
are  a  grammar  expert,  you  are  exactly  what 
we  need.  Three  or  more  years  on  a  daily 
newspaper  copy  desk  are  required. 
NEWS/FEATURES  DESIGNERS:  The  news¬ 
paper  also  is  seeking  designers  who  are 
passionate  about  great  newspaper  design. 
Newspaper  experience  is  a  plus  but  not 
mandatory.  Knowing  how  to  achieve  great 
newspaper  design  is  what  we  need. 

The  Press-Enterprise  is  located  in  affordable 
Inland  Southern  California  and  is  an  hour 
j  or  less  from  most  major  Socal  attractions, 
j  Send  resume  and  portfolio  to  Ray  Griffith, 
i  Training  Editor,  The  Press-Enterprise,  3512 
j  14th  Street,  Riverside,  CA  92501 . 


j  BORDER  EDITOR 

For  a  new  community  weekly  located  in  his- 
j  toric  Piedras  Negras,  Mexico  (border  with 
:  Eagle  Pass).  Spanish  language  essential. 

I  Send  resume  to: 

dreyesvaldes@hotmail.com 
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3rcl  Annual  Age  Boom  Academy 

for  Journalists  and  Media  Professionals 

made  possible  with  a  grant  from 
The  New  York  Times  Company  Foundation 

November  3-8,  2002 
ILC-USA 

60  East  86th  Street,  New  York  City 

I  Learn  about 

“The  Next  Great  Beat” 

As  Baby  Boomers  age  they  will  affect  every  aspect  of  American  life 

An  intensive  six-day  briefing  on  emerging  news  in  one  of  the  most  revolutionary 
global  developments  -  increasing  longevity  -  and  its  implications  from  business  and 
politics  to  medicine  and  lifestyles.  The  Academy  offers  presentations  and 
discussions  with  leading  scientists,  physicians,  economists,  and  humanists.  Visits  to 
The  New  York  Times  and  local  community  programs  are  also  included  in  the 
program. 

Robert  N.  Bufer,  M.D.,  Pulitzer  Prize-winning  president 
of  the  ILC-USA,  will  give  opening  address 

“The  Boomers  -  Will  You  Still  Need  Them  When  They’re  64” 

All  travel  and  accommodations  covered 

To  learn  more  and  apply,  visit: 
www.ilcusa.org/media/events.htm 
j  Or  E-mail:  ageboomacademy@ilcusa.org 

I  DEADLINE:  SEPTEMBER  9.  2002 
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EDITORIAL 


ASSISTANT  CITY  EDITOR,  ENTERPRISE 
This  leader  will  oversee  a  new  team  that  is 
designed  to  be  ahead  of  popping  trends,  all 
over  breaking  news  and  a  constant  source 
of  surprise  and  hard-to-find  information  for 
readers  of  The  Indianapolis  Star.  This  editor 
must  be  a  broad  thinker,  well  read, 
informed  on  a  wide  array  of  issues  and  be¬ 
come  highly  attuned  to  the  pulse  of  Central 
Indiana  and  its  people.  This  editor  will.be 
well  versed  on  various  reporting  tools  - 
from  documents  to  databases  -  and  a  good 
coach  and  motivator  in  their  use  by  reporters. 
This  editor  will  have  a  keen  grasp  of 
the  fundamentals  of  storytelling  and  a 
honed  talent  for  editing  copy.  Among  the 
management  skills  required  will  be  a  deft 
ability  to  develop  quick  turnaround  stories 
that  have  depth  and  breadth  and  a  canny 
ability  to  have  his/her  team  regularly  pro¬ 
ducing  stories  even  as  some  work  on  long¬ 
er-term  pieces.  Schedule:  Tuesday  -  Satur¬ 
day,  10  a.m.  to  7  p.m.,  though  days  and 
hours  could  change  depending  on  news 
events  and  other  needs. 

Reports  to:  Assistant  Managing  Editor,  Proj¬ 
ects. 

Send  cover  letter  and  resume  to  Janet  Wil¬ 
liams,  Assistant  Managing  Editor,  Projects, 
The  Indianapolis  Star,  307  N.  Pennsylvania, 
Indianapolis,  IN  46206. 

E-mail:  jwilliams@indystar.coni 


EDITOR 

A  5-day  a  week  newspaper  in  beautiful  East 
Tennessee  is  looking  for  an  editor.  The 
right  person  will  be  actively  involved  in  the 
newsroom  -  writing  editorials  and  news  sto¬ 
nes;  designing  and  producing  pages;  and 
overseeing  daily  operations  in  the 
newsroom  at  The  Oak  Ridger,  an 
award-winning  newspaper.  The  editor  will 
also  be  involved  with  monthly  niche  publica¬ 
tions  produced  by  the  paper.  Interest  and 
participation  in  the  community  a  must. 
Working  knowledge  of  QuarkXPress  and 
page  layout  required.  Send  resume  and  ex¬ 
amples  of  work  to  Tami  Carroll,  The  Oak 
Ridger,  P.O.  Box  3446,  Oak  Ridge,  TN 
37831  or  E-mail:  tcarroll@oakrldger.com. 


EDITORIAL  DIRECTORS 
South  Orange  County  publisher  of  trade  and 
consumer  pet  magazines  and  books  seeks 
experienced  proactive  Editorial  Directors 
with  at  least  10  years  substantial  and  suc¬ 
cessful  experience  in  editorial  management 
in  publishing,  to  oversee  our  magazine  or 
book  divisions.  These  positions  require  cre¬ 
ative,  highly  effective  communicators,  with 
strong  managerial  and  leadership  skills. 
Must  have  demonstrable  ability  to  motivate 
and  lead  staff.  The  directors  will  be  respon¬ 
sible  for  running  profit-making  operations. 
Bachelor’s  degree  in  marketing,  journalism 
or  equivalent  experience  is  required,  with 
minimum  of  5  years  supervisory 
experience.  Send  your  resume  and  cover 
letter  to  Fancy  Publications  Inc,  Attn: 
HR/CB,  P.O.  Box  6050,  Mission  Viejo,  CA 
92690,  FAX:  (949)  855-0950  or  E-mail: 
hr@fancypubs.com. 

No  phone  calls  please. 


EDITORIAL 


ENTERTAINMENT  EDITOR/WRITER 
;  The  Gainesville  (FL)  Sun,  a  New  York  Times 
I  Regional  Newspaper,  is  looking  for  a  talented 
I  editor/writer  to  edit  its  weekly  entertainment 
i  magazine  and  cover  arts  and  entertainment,  i 
Candidate  must  be  strong  editor  j 
and  lively  writer  with  wide  knowledge  and  ! 
love  of  the  arts.  Gainesville  -  home  of  the  i 
i  University  of  Florida,  the  state’s  flagship  uni-  ’ 
'  versify  with  45,000  students  -  is  about  an 
!  hour  away  from  both  the  Atlantic  Coast  and 
j  the  Gulf  of  Mexico.  Send  resume,  cover  letter, 
i  clips  to  Features  Editor,  The  Gainesville  j 
Sun,  P.O.  Box  147147,  Gainesville,  FL  I 
32614-7147,  or  call  (352)  374-5040. 


FULL-TIME  STAFF  WRITERS 
The  Rhinoceros  Times  family-owned  con- 
'  servative  weekly  chain  of  newspapers  has 
:  openings  for  full-time  staff  writers  in  Charlotte 
I  and  Greensboro.  Experience  as  a  pro¬ 
fessional  writer  and  government  watchdog 
is  required.  Send  resume  and  clips  to  Mark 
Pellin  at  The  Rhino  Times,  1420  S.  Mint  St., 
Suite  M,  Charlotte,  NC  28203  or  John  Ham¬ 
mer  at  The  Rhino  Times,  PO  Box  9421, 
Greensboro,  NC  27429. 


INVESTIGATIVE  REPORTER 
The  News-Leader  in  Springfield,  MO,  is  look¬ 
ing  for  an  investigative  reporter  who  can 
nail  a  story  even  when  people  won’t  talk. 

!  We’re  searching  for  a  journalist  accustomed 
:  to  daily  gumshoeing,  knowledgeable  about 
i  filing  FOI  requests  and  adept  at  mining 
i  databases.  The  News-Leader  is  a  65,000 
!  daily,  92,000  Sunday  newspaper  that  pub- 
'  lishes  in  the  Ozark  Mountains.  We  are  an 
equal  opportunity  employer  dedicated  to  en¬ 
terprise  and  investigative  reporting  and  nar¬ 
rative  storytelling.  Please  send  clips  and  a 
resume  to  Executive  Editor  David  Ledford, 
;  Springfield  News-Leader,  651  Boonville, 
i  Springfield,  MO  65806.  Send  E-mail  to: 

]  dleclford@springfi.gannett.com 


MANAGE  THE  BEST 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  is  looking  for  ex¬ 
perienced  and  dynamic  editors  to  manage 
its  papers  in  Ft.  Lauderdale,  Kansas  City,  j 
Cleveland  and  San  Francisco.  We  are  ’ 
searching  for  candidates  who  have  a  fine  ' 
touch  with  copy,  a  firm  grasp  of  maga¬ 
zine-style  journalism,  and  the  confidence  to 
work  comfortably  with  a  staff  of  award-winn¬ 
ing  journalists.  Applicants  must  have  excel-  ‘ 
lent  news  judgment  and  solid  management 
skills.  The  managing  editor  will  supervise 
the  day-to-day  operations  of  the  editorial  de¬ 
partment  and  help  staff  writers  produce 
quality  news  and  feature  stories.  Exceptional  ■ 
writing  and  editing  skills  are  essential; 
the  interview  process  will  include  an  extensive 
editing  test.  New  Times  offers  competitive 
salaries  and  benefits.  Qualified  candidates 
should  send  a  cover  letter,  a  resume 
and  clips  to: 

Andy  Van  De  'Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


EDITORIAL 


NEWSROOM  SYSTEMS  EDITOR 
The  Fayetteville  Observer,  a  70,000 
morning  daily  in  North  Carolina,  needs  a 
newsroom  computer  systems  editor.  Top  i 
candidates  currently  work  in  a  similar  position  I 
or  have  had  the  experience  and  enjoy  [ 
working  with  users.  Familiarity  with  both  j 
PCs  and  Macs  is  important.  Familiarity  with  i 
front-end  system  software  is  a  must.  The 
editor  focuses  on  the  needs  of  newsroom  ! 
users  and  serves  as  a  liaison  with  the  Infor-  | 
mation  Systems  and  Production  depart-  i 
ments.  Hours  generally  are  3  p.m.  to  mid-  j 
night,  with  some  flexibility.  Send  a  letter  of 
interest,  resume  and  references  to: 

Mike  Arnholt,  Managing  Editor 
The  Fayetteville  Observer 
P.O.  Box  849,  Fayetteville,  NC  28302 
E-mail:  marnholt^ayettevillenc.com 


PERDUE  FARMS  INC,  has  the  following 
opening  in  our  corporate  office  in  Salisbury,  ; 
Maryland,  Production  Assistant  This  position  | 
is  responsible  with  assisting  with  the  content,  i 
creation,  and  production  for  internal  1 
and  external  communications  (videos,  cues,  ; 
newsletters,  and  intranet  articles).  The  can-  | 
didate  must  possess  a  BS/BA  journalism,  i 
public  relations,  or  related  area,  with  2-4  : 
years  work  related  experience.  Candidates 
must  be  familiar  with  destop  publishing  with 
preference  for  candidates  possessing  work-  ; 
ing  knowledge  of  QuarkXPress  and/or  Adobe 
Photoshop.  Perdue  offers  a  competitive 
compensation  and  benefits  package.  Women  i 
and  minorities  are  encourage  to  apply. 

Perdue  Farms  Incorporate 
Attn:  Human  Resources,  P.O.  Box  1537 
Salisbury,  MD  21802,  Fax:  (410)  8604329 
E-mail:  jobs@perdue.com 

REPORTER  ! 

Aggressive,  full-time  reporter  wanted  to 
cover  banking/finance  and  health  care  at  ■ 
weekly  business  newspaper.  Experience  in  ! 
these  beats  preferred.  E-mail  or  mail  to:  j 

Heather  Martin,  hmartin@bizjournals.com  ■ 

137  N.  Main  Street,  Suite  800 
Dayton,  OH  45402 

REPORTER  needed  to  produce  clean,  crisp  [ 
copy  and  quality  photographs  for  island’s  ; 
leading  weekly.  Expect  challenging  assign¬ 
ments  on  major  issues  in  rapidly  developing 
Caribbean  island.  Ideal  for  serious,  ca¬ 
reer-oriented  journalist.  Salary  $285/week. 

Rush  resume,  clips  to:  t 

Box  2980,  Editor  &  Publisher  Classifieds  ^ 

770  Broadway,  7th  Floor 
New  York,  NY  10003 

REPORTER 

The  Waterloo  Courier,  a  45,000  PM  daily 
in  northeast  Iowa,  needs  a  general  assign-  ; 
ment  reporter  to  cover  government, 
schools,  and  law  enforcement  as  events  - 

warrant  in  a  five-county  area  on  our 
four-person  regional  desk.  The  emphasis  is 
on  stories  of  broad  interest.  Reporters  also 
are  encouraged  to  develop  stories  on  sub-  i 
jects  that  interest  them  outside  the  beat.  ■ 
Send  resume  and  clips  to  Saul  Shapiro,  edi-  j 
tor,  Waterloo  Courier.  P.O.  Box  540,  Water-  ' 
loo,  lA  50701. 
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REPORTER 

We  need  a  hard-news  reporter  who  loves  to 
dig,  plus  a  nine-month  temporary  adept  at 
covering  education.  We’re  a  family  owned 
newspaper  north  of  Seattle  with  a 
reputation  for  excellence.  Send  letter,  resume 
and  clips  to  Human  Resources, 
Skagit  Valley  Herald,  P.O.  Box  578,  Mount 
Vernon,  WA  98273. 


REPORTERS,  COPY  EDITOR 
The  Scranton  Times-Tribune,  a  67,000  daily 
in  Northeastern  Pennsylvania,  has  openings 
for  an  experience  investigative  reporter,  a 
suburban  bureau  reporter,  and  a  sports 
copy  editor.  Resume,  references  and  clips: 
Lawrence  K.  Beaupre,  Managing  Editor 
149  Penn  Avenue,  Scranton,  PA  18503 
E-mail:  Ibeauprei^imesshamrock.com 


SPORTS  EDITOR 

The  Fresno  Bee,  Central  California’s  leading 
newspaper,  is  seeking  a  sports  editor  with 
a  passion  tor  good  writing  and  local  and  re¬ 
gional  sports  coverage.  The  successful  can¬ 
didate  will  have  a  track  record  of  producing 
strong  enterprise  and  investigative  efforts, 
coaching  writers  and  editors  and  directing  a 
daily  report  that’s  brimming  with  information 
and  convenient  for  readers.  Please  send  re¬ 
sumes  and  work  samples  to  Betsy  Lumbye, 
Managing  Editor,  The  Fresno  Bee,  1626  E 
St.,  Fresno,  CA  93786. 


SPORTS  REPORTER,  ASSISTANT  SPORTS 
EDITOR  OPENINGS:  We  cover  17  high 
schools,  community  sports,  and  a  Division  I 
college  program.  Also  plentiful  outdoor  ac¬ 
tivities.  Idaho  State  Journal,  17,000,  a.m. 
daily.  Mail  cover,  resume,  clips  to:  Steve 
Miller,  managing  editor,  P.O.  Box  431,  Po¬ 
catello,  ID  83204;  E-mail  to: 

smiller@journalnet.com 


SPORTS  WRITER 

The  Watertown  Daily  Times,  a  33,000- 
circulation  daily  in  Northern  New  York  state, 
seeks  an  energetic  sports  writer  to  join  an 
aggressive,  hard-working  staff.  Responsibili¬ 
ties  include  covering  all  aspects  of  high 
school,  college  and  recreational  sports. 
Please  send  resume/clips  to: 

Gregory  Gay,  Executive  Sports  Editor 
Watertown  Daily  Times 
260  Washington  Street 
Watertown,  NY  13601 


SPORTS  WRITER 

The  Bucks  County  Courier  Times,  an 
award-winning  70,000  daily  in  suburban 
Philadelphia,  seeks  a  talented  general  as¬ 
signment  reporter  to  cover  everything  from 
preps  to  pros.  3-5  years  experience  pre¬ 
ferred.  Send  cover  letter,  resume  and  clips 
to:  Gary  Silvers,  Sports  Editor,  Bucks  County 
Courier  Times,  8400  Routel3,  Levittown, 
PA  19507  or  E-mail: 

gsilvers@phillyBurbs.com 
Women  and  minorities  encouraged  to  apply 


It's  a  (;lassified  Secret  -  Vi'e'll  never  reveal  the  identity  of  an  K&P  box  holder.  If  ton  don  t  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  yonr  reply  in  an  envelope  addressed  to  the  F.&P 
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_ EDITORIAL _ 

STABLE,  8  year  old,  30,000  Monthly  Publi¬ 
cation  seeks  an  Editor  In  Chief  to  join  team. 
Publisher  discusses  Digital  Printing  from 
Capture  through  Output  Process.  News  - 
New  Products  -  Features.  Responsibilities 
include:  assigning  articles,  editing  articles, 
edit  direction  and  composition,  attend  trade 
shows,  problem  solving,  interfacing  with  the 
art/production  department,  manufacturing 
contact,  and  having  fun.  Located  in  North  j 
Florida  paradise,  minutes  from  the  ocean.  ! 
Competitive  salary  and  401(k).  If  you  have  a  j 
minimum  of  5  years  of  experience  in  the 
business  to  business  trade  publishing  field, 
are  flexible  in  nature  and  have  knowledge  of 
the  Digital  Printing  industry  please  send 
your  resume  to:  dapelian@digitaloutput.net. 


STAFF  WRITERS  j 

New  Times,  the  nation’s  largest  publisher  of  ' 
alternative  newsweeklies,  has  an  immediate  j 
opening  for  an  experienced  writer  at  its  i 
hard-hitting  paper  in  Houston.  We’re  looking 
for  someone  who  understands  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers.  The 
ideal  candidate  will  have  a  solid  background 
in  news  and  be  able  to  create  in-depth,  j 
well-crafted  stories  that  explore  the  issues,  I 
events  and  personalities  of  their  community. 
New  Times  publishes  magazine-style  j 
weekly  newspapers  covering  local  news, 
politics,  arts  and  music  in  Phoenix,  Denver,  i 
Miami,  Dallas,  Houston,  San  Francisco,  Los  ■ 
Angeles,  Ft.  Lauderdale,  Cleveland,  St. 
Louis,  Kansas  City  and  Oakland.  We  offer 
competitive  salaries  and  benefits.  Qualified 
applicants  should  send  cover  letter,  resume 
and  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor  ! 

New  Times 

P.O.Box  5970,  Denver,  CO  80217 


THE  DAYTONA  BEACH  News-Journal  is 
seeking  a  copy  editor/page  designer  for 
the  Night  News  Desks.  Preferred  candidate 
has  3-5  years  copy  desk  experience,  includ¬ 
ing  page  layout/design.  Pagination  skills  | 
and  reporting  background  a  plus.  Mail  or  ' 
E-mail  a  cover  letter  and  resume  with  refer¬ 
ences  and  clips  to: 

Chris  Seymour 

Deputy  Managing  Editor-Production 
Dayton  Beach  News-Journal 
P.O.  Box  2831,  Dayton  Beach,  FL  32120 
E-mail:  chris.seymour@news-jrnLcom 


The  Ottumwa  Courier,  a  16,000 
six-day-a-week  daily  in  Southeast  Iowa, 
seeks  a  NEWS  EDITOR  to  lead  the  night 
side  staff.  Candidates  must  know 
QuarkXPress,  be  excellent  at  copy  editing, 
headling  writing,  designing  pages,  meeting 
deadlines  and  eliminating  errors.  The  job  is 
to  take  over  when  the  editor  goes  home. 
The  Courier  has  a  154-year  history  of  being 
an  excellent  newspaper.  Please  send  resume, 
cover  letter,  salary  history  and  samples  of 
work  to:  Judy  Krieger,  editor.  The 
Ottumwa  Courier,  213  E.  Second  St.,  Ot¬ 
tumwa,  Iowa,  52501;  E-mail: 

editor@ottumwacourier.com. 

Phone:  (641)  683-5365  or 
(800)  532-1504,  ext.  333. 

Position  open  immediately. 


EDITORIAL 


THOUGHT-PROVOKING  i 

INFLUENTIAL  I 

DIVERSE 

CONNECTED  WITH  OUR  READERS 
These  words  describe  our  Editorial  Page  ! 
and  Commentary  section.  If  they  also  de-  j 
scribe  your  work  in  your  current  job  as  EdL  [ 
torial  Page  Editor  at  a  mid-size  daily  or  Edi-  | 
torial  Writer  at  a  large  daiy,  you  could  be  i 
the  ideal  candidate  to  become  our  Deputy 
Editorial  Page  Editor.  i 

We  are  one  of  America’s  25  largest  news-  1 

papers,  a  perpetual  award-winner  with  a  his¬ 
toric  identity,  serving  one  of  America’s  S 
most  spectacular  regions  and  most  com¬ 
petitive  markets. 

As  Deputy  Editorial  Page  Editor,  you  will  : 
regularly  author  editorials;  contribute  to  the  I 
substance  and  direction  of  our  Commentary  i 
section;  and  help  manage  our  talented  ! 
staff. 

If  you  are  seeking  a  greater  challenge  and 
feel  you  are  ready  for  a  stimulating  next 
step  in  your  career  as  a  journalist,  send 
your  resume,  salary  history  and  10 
editorials  you  have  authored  on  a  variety  of 
local,  national  and  international  subjects  to: 

Box  2946,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


HUMAN  RESOURCES 


VP-HUMAN  RESOURCESAEGAL 
Large  Midwest  based  Publishing  group  has 
an  immediate  opening  for  a  Corporate  VP- 
Human  ResourcesAegal.  This  position  will 
be  responsible  for  coordinating  all  Human 
Resource  issues  for  the  company.  The  pre¬ 
ferred  candidate  will  have  a  legal  degree 
specializing  in  employment  or  labor  law. 
Candidates  should  have  demonstrated 
strong  people  and  leadership  skills  with  ex¬ 
cellent  problem  solving  and 
communications  skills.  Must  be  an  aggres¬ 
sive  self-starter  with  5  plus  years  of  Human 
Resource  management  experience. 

Position  offers  a  competitive  salary  and 
comprehensive  benefit  package.  If  you 
meet  the  above  requirements  and  are  inter¬ 
ested  in  the  position,  please  mail  your  resume 
and  a  cover  letter  indicating  compensation  re¬ 
quirements  to: 

!  Box  3002,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor,  NY,  NY  10003 
Or  E-mail:  hpreuss@edilorandpublisher.com 
with  Box  3002  in  the  subject  line 
EOE 


INFORMATION  SYSTEMS 


COMPUTER  SYSTEMS  MANAGER 
I  Newspaper  group  seeks  manager  for  its 
I  technology  team,  which  supports  newspaper 
1  and  commercial  printing  operations  at 
i  multiple  sites.  BS  degree  in  computer-related 
!  field  and  five  years  employment 
in  computers.  Prefer  proficiency  in  newspa¬ 
per  production  software,  including 
pre-press.  Primary  responsibilities  include 
management  of  multiple  project  schedules 
and  working  smoothly  with  other  depart- 
1  ments  and  top  management.  Communica- 
i  tions  skills  required.  Excellent 
compensation  and  benefit  package.  Mail  re¬ 
sume  and  salary  history  to: 

Box  2967,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
NewYork,  NY  10003 


INFORMATION  SYSTEMS 

SYSTEMS  TECHNICIAN 
If  you  possess  a  strong  Macintosh  back¬ 
ground  and  wish  to  work  in  an  environment 
surrounded  by  talented  people  having  a  lot 
of  fun  with  the  work  they  do,  you  may  want 
to  respond  to  this  advertisement. 

We  publish  multiple  printed  products  out  of 
a  common  production  facility  accessed  by 
point  to  point  T-l’s  from  various  locations. 
Platform  of  choice  is  Mac,  using  various 
software  systems  to  bring  it  all  together. 
We’re  seeking  someone  to  handle  the  care 
and  feeding  of  our  networked  devices.  Pri¬ 
mary  requirements  are  strong  technical 
knowledge,  ability  to  work  quickly  to  source 
and  solve  problems  and  strong  people 
skills  working  with  a  variety  of  users.  This  is 
a  hands-on  position,  so  if  you  want  to  sit 
back  and  direct,  look  elsewhere. 

Position  is  based  in  the  southeastern 
region.  We’re  a  division  of  a  mid  sized 
public  communications  company  and  we’re 
growing  quickly.  Excellent  benefit  package 
with  salary  based  on  what  we  can  afford 
and  what  you  have  to  offer. 

Send  resume,  salary  history  and  cover 
letter  to  Box  2987,  Editor  &  Publisher  Clas¬ 
sified,  770  Broadway,  7'ih  Floor,  New  York, 
NY  10003. 


MAILROOM 


Full  time  night  PACKAGING  MANAGER.  Fast 
growing  community  newspaper  in  Bel  Air 
Maryland  is  looking  for  a  dependable,  enthu¬ 
siastic  individual  to  over  see  all  functions  of 
the  packaging  department.  Must  have  i 
strong  mechanical  skills,  managerial  skills  ! 
and  good  work  ethics.  Send  resume  to: 
Homestead  Publishing  Company 
Attn:  Tina  Reynolds 
P.O.  Box  189,  Bel  Air,  MD  21014 
or  Fax  to:  (410)  838-6362 

liwlliOOMMANA^R 
Seeking  an  experienced  Mailroom  Manager 
to  oversee  the  mailroom  operation  of  a 
7-day,  38,000  circulation  morning  paper. 
Will  supervise  a  crew  of  approximately  40.  ; 
Duties  will  include  scheduling,  meeting  | 
deadlines,  maintaining  records  and  reports,  ' 
and  supervising  equipment  maintenance 
and  repairs.  Requires  mailroom 
supervisory  experience  and  5  years  expe¬ 
rience  on  a  HeidelbergAlarris  1472  or 
1372.  We  offer  an  excellent  salary  and  a 
full  range  of  benefits  including  medical  with 
a  prescription  card,  dental,  vision, 
short-term  disability  plus  401  (k).  Send  de¬ 
tailed  resumie  with  salary  requirements  to: 

Human  Resources 
The  Morning  News 
P.O.  Box  7 

Springdale,  AR  72765 
FAX:  (479)  872-5006 


PRESSROOM 


PRESS  OPERATOR 

Goss,  S.C.  press  operator  with  trimmer  ex¬ 
perience.  Sioux  Falls,  SD.  Fax  resume: 
(605)  335-6873  or  call:  (800)  843-6805 
Attn:  K.A.  Lesnar,  President 


_ PRESSROOM _ 

PRESS  OPERATIONS  MANAGER 
The  St.  Petersburg  Times  is  seeking  a  dy¬ 
namic  leader  for  our  Metro  Press,  Ware¬ 
house,  and  Sheet-Fed  printing  operations. 
This  key  management  position  is  essential 
in  maintaining  and  enhancing  the  high 
quality  standards  for  printing  Florida’s  best 
newspaper.  The  position  is  responsible  for 
providing  management  oversight  for  the  de¬ 
partments  including  staff  development, 
planning  and  execution  of  capital  projects, 
budget  development  and  management, 
deadline  and  quality  performance,  and 
cross-departmental  communication.  Qualified 
candidates  will  have  demonstrated  ex¬ 
perience  and  success  in  effective  communi¬ 
cations  and  interpersonal  skills,  problem 
solving,  organizational  skills,  staff  develop¬ 
ment,  and  technical  knowledge  of  production 
and  press  operations.  Experience 
should  include  five  or  more  years  in  man¬ 
agement  of  newspaper  or  printing  opera¬ 
tions.  This  position  offers  a  competitive  sal¬ 
ary  with  excellent  benefits.  For 
consideration  please  reply: 

The  St.  Petersburg  Times 
Attn:  Human  Resources 
490  First  Avenue  South 
St.  Petersburg,  FL  33731 
E-mail:  resumes@sptimes.com 


PRESS  OPERATOR 

Opening  for  experienced  operator  who  is 
ready  for  growth  opportunity  including  su¬ 
pervision.  Award-winning  commercial  plant 
with  four  Harris  V-15  Presses.  Three  day, 
12-hour  shifts.  Air  conditioned.  401(k)  and 
more.  Call  Art  or  John  or  send  resume  to: 
P&P  Press,  6513  Galena  Road,  Peoria,  IL 
61614.  (309)  691-8511. 


PRESSROOM  MANAGER 
The  Saginaw  News,  Saginaw,  Ml  is  seeking 
a  Pressroom  Manager  with  doublewide  offset 
experience. 

The  successful  candidate  will  be 
responsible  for  the  operation  of  the  press¬ 
room,  managing  pressroom  budgets,  coor¬ 
dination  of  workflow  in  a  deadline  driven  en¬ 
vironment.  This  candidate  must  be  able  to 
control  waste  and  quality  on  a  multiple  pub¬ 
lication  production  schedule  as  well  as 
tram,  coach  and  schedule  an  organized 
workforce.  He  or  she  must  also  be  effective 
at  managing  employees. 

Minimum  5  years  press  experience  with  at 
least  two  years  in  a  supervisory  position. 
Strong  organizational  abilities  are  desired 
as  well  as  interpersonal  and  motivational 
skills. 

Must  be  willing  to  work  flexible  hours  includ¬ 
ing  weekend,  holiday  and  evening  shifts.  Po¬ 
sition  includes  a  competitive  salary  and  a 
comprehensive  benefit  package.  Please 
send  resume  to: 


The  Saginaw  News 
Attn:  Production  Director 
203  S.  Washington  Avenue 
Saginaw,  Ml  48607-1283 


It 's  CL  Classified  Secret! 

V^e’ll  never  reveal  the  identity  of  an  E&P  box  holder 
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-HELP  WANTED- 


-POSITIONS  WANTED- 


PRODUCTION/TECH 

OPERATIONS  DIRECTOR 
The  Express-Times  In  Easton,  PA  is  searching 
for  an  outstanding  Operations  Director. 
This  position  will  oversee  all  production 
areas,  building  and  be  responsible  tor  plan¬ 
ning.  Our  production  department  runs  24/7 
producing  numerous  weekly  products  for 
one  of  our  sister  companies.  A  solid  under¬ 
standing  of  press,  post  press  and  distribution 
is  essential  to  this  position. 

The  right  candidate  will  have  strong  organi¬ 
zational,  planning,  people  and  communication 
skills.  We  are  heavily  invested  in  technology 
and  this  candidate  will  help  us  use 
this  investment  to  the  betterment  of  our 
company. 

Interested  candidates  should  E-mail  their  re¬ 
sumes  and  compensation  history  to: 

mtill@express-times.com 


PACKAGING  CENTER 
ASSISTANT  MANAGER 

The  Journal  News,  a  Gannett  newspaper,  is 
looking  tor  a  candidate  with  4-r  years  news¬ 
paper  packaging  center  experience  to  assist 
manager  in  meeting  daily  publication 
deadlines.  The  successful  candidate  must 
be  able  to  oversee  entire  operation,  meet 
constant  deadlines,  and  assist  with  depart¬ 
ment  budgeting.  He/She  should  have  excel¬ 
lent  people  skills  and  be  PC  literate. 

The  Journal  News  offers  competitive  salaries 
and  generous  benefits  including 
pension  and  401(k)  plans.  We  welcome  di¬ 
versity  and  pre-employment  drug  testing  is 
required.  For  consideration,  please  E-mail; 

mkervick@gannett.com 
or  forward  resume  to: 

The  Journal  News 
Human  Resources  Recruitment 
One  Gannett  Drive 
White  Plains,  NY  10604 
Fax:  (914)  696-8174 


PRODUCTION  MANAGER 
A  premier  Central  Virginia  daily  newspaper 
in  a  desirable  community  has  an  opening 
for  a  production  manager.  This  position  is 
responsible  for  all  phases  of  production  at 
the  newspaper  from  pre-press  to 
packaging.  This  department-head  level  job 
is  also  responsible  for  maintenance  and 
safety  at  the  newspaper’s  physical  plant 
and  grounds.  This  position  reports  to  the 
publisher  of  the  newspaper,  and  is  respon¬ 
sible  for  recruitment,  hiring  and  supervision 
of  27  full  and  part-time  employees. 

Tech  Skills:  Must  have  a  strong  background 
in  all  press,  pre-press,  and  packaging 
equipment  operations  and  maintenance. 

Jobs  Skills:  Must  be  able  to  deal  effectively 
with  staff  and  general  public  and  possess 
good  leadership  skills.  Must  be  able  to 
work  independently  and  exercise  good 
judgement.  Must  be  able  to  communicate 
clearly;  must  have  a  strong  mechanical  apti¬ 
tude  and  good  problem-solving  skills.  Must 
be  able  to  read,  interpret,  and  follow  in¬ 
structions  given  in  technical  manuals. 

High  School  graduate  or  equivalent.  Prior 
supervisory  experience  necessary.  Salary 
competitive.  Send  resume  and  wage  re¬ 
quirements  to: 

Box  2985,  Editor  &  Publisher  Classified 
770  Broadway  7th  Floor 
New  York,  NY  10003 


PUBLIC  RELATIONS 


SUNY  Potsdam  invites  applications  for  the 
position  of  Media  Relations  Manager. 
RESPONSIBILITIES;  researches,  writes, 
edits,  proofreads  and  distributes  news  re¬ 
leases,  feature  stories  and  other  communi¬ 
cations;  prepares  and  reviews  other  written 
communications  for  presentation  through 
electronic  media,  including  the  College’s 
Web  site;  and  researches,  writes,  edits  and 
proofreads  copy  for  College  publications  as 
requested  by  the  Director.  The  Manager 
maintains  an  accurate  database  of  local,  re¬ 
gional,  statewide  and  national  media  contacts 
and  responds  to  queries  from  media 
representatives,  as  directed.  The  Manager 
also  serves  as  copy  editor  for  POTSDAM 
PEOPLE,  the  College’s  alumni  magazine. 
Other  duties  include  coordinating  the  Col¬ 
lege’s  photographic  services,  including 
identifying  and  hiring  freelance  photogra¬ 
phers;  assisting  the  Director  with  planning 
and  executing  special  events;  and 
organizing  and  filing  information  and  other 
collateral  material  related  to  Office 
projects.  QUALIFICATIONS:  A  Bachelor’s  de¬ 
gree  in  English,  journalism,  communications 
or  a  related  field  is  required.  At  least  two 
years  of  written  communications 
experience  is  preferred.  Proven  writing, 
proofreading  and  grammatical  skills  are  es¬ 
sential,  as  are  excellent  interpersonal,  or¬ 
ganizational  and  interviewing  skills.  Appli¬ 
cants  should  have  a  demonstrated  ability  to 
handle  several  projects  simultaneously. 
Candidates  must  be  detail-oriented  and 
have  knowledge  of  the  techniques  necessary 
tor  planning,  composing  and  editing  in¬ 
formation  communications.  Knowledge  of 
desktop  publishing  and  Internet  publishing 
software  is  helpful.  Candidates  should  be 
familiar  with  technology  used  to  prepare 
and  distribute  communications,  including  Mi¬ 
crosoft  Word,  desktop  publishing  software, 
Macintosh-based  systems,  the  Internet  and 
World  Wide  Web.  Applicants  should  submit 
a  letter  of  interest,  resume  and  three  repre¬ 
sentative  writing  samples  no  later  than  5:00 
p.m.  Friday,  August  30,  2002  to  Mr.  Scott 
K.  Shewell,  Director  of  Public  Affairs,  SUNY 
Potsdam,  Potsdam,  NY  13676.  SUNY  Pots¬ 
dam  is  an  equal  opportunity/affirmative  ac¬ 
tion  employer  committed  to  excellence 
through  diversity. 


PUBLISHING 


CIRCULATION  MANAGER 
Manage  a  hand  and  automated  inserting 
system  with  expertise  on  Kirk-Rudy 
inserters  and  mail  delivery  system  for  NY 
Tri-State  Shopper.  Contact  Ed  Levitt: 

Phone  (914)  592-5222  Fax  (914)592-3646 


SALES 


Philadelphia  Newspapers,  Inc.,  is  looking 
for  CONTRACTORS  to  operate  an  in-store 
Kiosk  program.  Ideal  company  abilityto  hire, 
train  and  retain  a  motivated  sales  team. 
Call:  (215)  851-2973. 


-POSITIONS  WANTED- 


CIRCULATION 


CIRCULATION  MANAGER  with  20  years  ex¬ 
perience  seek  position  with  small  to  medium 
daily.  Great  achiever.  (845)  294-3109. 


_ CIRCULATION _ 

CIRCULATOR:  Experienced,  mature  profes¬ 
sional  seeks  short  or  long  term  opportunity 
in  New  York.  Phone/Fax  (631)  588-2735 


EDITORIAL 


EDITOR/REPORTER  with  12  years  experience 
seeks  news  spot  in  Western  U.S. 

(619)  248-1209 


CLASSIFIED  ADVERTISING  INFORMATION 


DEADLINES 


Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


LINE  AD  RATES 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

a/so  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $13.25 

1  week . 

. $12.10 

2  weeks . 

. $12.30 

2  weeks  . 

. $10.65 

3  Weeks . 

. $10.85 

3  Weeks . 

. $  9.30 

4  weeks . 

. $  9.15 

4  weeks  . 

. $  8.00 

1 2  weeks  . 

. $  8.75 

1 2  weeks  . 

. $  7.00 

26  weeks  . 

. $  7.80 

26  weeks  . 

. $  6.20 

39  weeks  . 

. $  7.50 

39  weeks  . 

. $  5.80 

52  weeks  . 

. $  7.15 

52  weeks  . 

. $  5.45 

DISPLAY  AD  RATES 


Camera-ready  veloxes;  Furnish  same  size  camera-ready,  otherwise  a  scanning 
charge  may  be  incurred.  All  halftones  must  be  a  maximum  133-line  same  size 
velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For  instruc¬ 
tions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 


1  week  . 

.  $144 

12  weeks  . 

.  $112 

2  weeks  . 

.  $131 

26  weeks  . 

.  $107 

3  Weeks  . 

.  $124 

39  weeks . 

.  $97 

4  weeks . 

.  $120 

52  weeks . 

. $95 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis.  Contracts 
are  non-cancellable.  All  ads  from  new  advertisers  must  be  pre-paid  prior  to 
deadline;  advertisers  with  a  payment  record  in  good  standing  may  be  billed. 
Deadline  is  Tuesday  prior  to  Monday  Publication.  Cash,  check,  VISA, 
MasterCard,  and  American  Express  accepted.  All  ads  require  a  signed 
insertion  order,  and  all  ad  copy  must  be  submitted  in  writing  via  mail,  e- 
mail,  or  fax.  We  reserve  the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following  information: 
1.  Name,  2.Company,  3.  Mailing  Address,  4.  Phone,  5.  Ad  Classification,  6.  No.  of 
insertions. 

Or  Place  your  ad  online  at  www.editorandpublisher.com 
Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 
770  Broadway,  7th  FI,  New  York,  NY  10003 
Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 

TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MICHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  +  WESTERN  U.S.) 

mmacmahon@editorandpublisher  com 

MICHELE  GOLDEN  (SERVICES  -f  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 


If  you  don’t 
see  a  category 
that  fits  your  ne 
please  call  us  at  888.825.9149. 
For  space/material  deadlines  call: 

Hazel  Preuss  at  646.654.5302 

- details  at  www.editorandpublisher.com 


CLASSIFIED 

ADVERTISERS 
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EDITORtf^ 

PUBLISHER  ANNUAL  DIRECTORIES 

Order  Your  Editions  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitotive  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  and  demographic  projections  and  much  morel 

ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
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{continued  from  page  12}  most  available 

thermal  and  visible-light  plates. 

PerkinElmer  also  is  contributing  to  the 
long-standing  effort  to  bring  CTP  to  flexo- 
printed  newspapers  by  working  with 
MacDermid  Printing  Solutions,  maker  of 
NAPPflex  plates. 

Long  available  for  commercial  flexog¬ 
raphy,  CTP  for  flexo  newspaper  production 
never  achieved  the  necessary  throughput. 
Now,  MacDermid  Executive  Vice  President 
John  R.  Rastetter  is  confident  of  having 
“a  solution  in  beta  testing”  this  fall  that  will 
expose  125  plates  per  hour  using  a  solid- 
state  laser  and  pass  them  through  an  inte¬ 
grated  MacDermid  NAPPflex  processor. 

Negotiations  with  the  undisclosed 
beta  site  for  a  purchase  order  based  on  per¬ 
formance  began  last  month,  according  to 
Tom  Moore,  national  sales  manager,  publi¬ 
cations.  Expected  to  ship  to  PerkinElmer  in 
a  month  or  so,  the  unit’s  8-watt  UV  laser 
diode  should  provide  a  longer  life  (10,000 
!  to  15,000  hours)  on  less  energy  with  com- 
I  paratively  little  maintenance,  says  Antley. 

!  NAPP  Systems  Inc.  has  reintroduced 
I  itself  several  times  since  a  Japanese  paint 
company  left  Lee  Enterprises  as  its  sole 
i  owner.  It  eventually  became  part  of 

Polyfibron  and  MacDermid,  which  recently 
organized  a  Printing  Solutions  unit  to  bring 
together  related  businesses.  This  has  greatly 
benefitted  printing-plate  research  and 
development  (R&D)  by  drawing  on  a  larger 
pool  of  talent  that  now  works  as  a  team, 
according  to  Rastetter  and  Moore. 

Seeing  the  light 

As  much  as  anything  else,  consolidation 
is  responsible  for  vendors  redefining 
what  they  are  and  what  they  sell.  Two 
mergers  and  an  acquisition  involving  four 
companies  has  produced  Esko-Graphics. 

Successful  early  on  with  visible-laser 
platesetters,  Esko-Graphics  “had  to  restart” 
R&D  on  Dicon,  its  nonlaser  UV  platesetter, 

I  owing  to  “core  technology”  patent  issues, 

I  says  Newspaper  Systems  Sales  Vice 

President  Gerhard  Raab.  Relying  on  light 
valves  and  fiberoptics,  the  design,  intro¬ 
duced  two  years  ago,  was  to  have  been  a 
product  by  now.  In  18  months,  the  compa¬ 
ny  hopes  to  show  a  flatbed  UV  device  able 
to  expose  55  high-sensitivity  conventional 
pph  (fewer  at  standard  sensitivity)  at  1270 
dpi  with  two  page-wide  exposure  heads. 

Besides  their  lower  price,  conventional 
j  plates’  performance  is  “much  more 
predictable”  than  laser  plates  thanks  to 
the  many  years  manufacturers  had  to 
gain  control  of  the  production  process, 
according  to  Raab.  That  will  come  for  CTP 


plates,  too,  he  says,  but  no  one  knows  when. 

Soon  would  be  good  for  Esko-Graphics: 
Though  continuing  to  enhance  the  product, 
it  essentially  will  “keep  the  DMX  as  it  is 
today,”  says  Raab.  The  internal-drum 
machine’s  new  HS  model  delivers  up  to 
270  pph  at  highest  speed  and  with  two 
cuts  from  a  guillotine. 

Raab  calls  Dicon  “a  machine  for  high- 
volume  customers”  who  need  a  return  on  its 
high  price.  For  lower  volumes,  the  DMX 
“will  not  die,”  he  says,  because  it  delivers 
quality  CTP  at  a  lower  price.  But  the  firm’s 
own  figures  show  the  DMX  is  now  very  fast, 
while  the  Dicon  is  expected  to  come  close 
to  the  plate-per-minute  speeds  deemed 


merely  acceptable  three  years  ago.  A  return 
I  derived  from  a  high  volume  of  lower-cost 
I  conventional  or  projection-speed  plates 
!  may  rely  on  multiple  units  or  multiple  shifts 
:  in  a  commercial  environment. 

I  Raab  says  his  company  would  consider 

I  (and  is  in  talks  with  one  site  about)  selling 
I  exposed  plates:  customers  would  provide 
!  space  and  staff;  Esko-Graphics  would  own, 
j  install,  and  maintain  a  platesetter,  guaran¬ 
tee  a  certain  uptime,  supply  plates,  and 
charge  according  to  production  volume. 

j 

I  A  million  or  SO  mirrors 

I  A  UV  CTP  pioneer  that’s  still  new  to 
newspapers,  basysPrint,  now  finds  “very 
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high  interest”  in  North  America,  where,  com-  extending  lamp  life  to  2,500  from  500  hours.  ]  German  giant  Heidelberg  entered  the  large- 
pared  with  Europe,  “we  see  a  market  that  is  In  late  June,  Liillau  pointed  to  interest  |  newspaper-press  market;  Wifag,  the  Swiss 

not  covered  at  the  present”  and  where  direct  in  his  UV-Setter  among  Japanese  firms  specialist  in  doublewide  newspaper  offset, 

output  of  conventional  plates  “fits  their  re-  attending  Nexpo.  In  fact,  Japan’s  Kaneda  erected  its  third  U.S.  press  and  is  shipping  its 

quirements,”  says  President  Friedrich  Liillau.  Kikai  Seisakusho  (KKS),  supplier  of  an  first  to  Canada,  though  all  recent  sales  have 

Liillau  reports  selling  four  machines  in  the  external-drum  YAG  platesetter,  was  back  at  been  in  Europe;  England’s  Printing  Press 

United  States,  with  Advance  Publications  his  the  show  as  part  of  affiliated  press  maker  Services  International  and  Ohio’s  George  R. 

company’s  first  customer.  The  device  showed  Tokyo  Kikai  Seisakusho  Ltd.’s  (TKS)  exhibit.  Hall  Contracting  no  longer  present  them- 
at  Nexpo  was  headed  for  The  Post-Standard,  selves  solely  as  press-services  firms,  but  also 

Syracuse,  with  others  going  to  the  Newhouse  I  Global  press  free-for-all  as  suppliers  of  their  own,  new  color  towers. 

KBA  and  MAN  sales  continue,  with  large 
lines  recently  announced  for,  respectively. 
The  Courier-Journal,  Louisville,  Ky.,  and 
Gannett  Co.  Inc.-Knight  Ridder’s  Detroit 
Newspapers  joint  operating  agency.  And  at 
Germany  —  MAN  Roland  affiliate  PPI  Goss’  near-ownership  of  the  North  American  [  midsize  dailies,  MAN  will  put  a  one-page- 

Media  —  for  newspaper  software.  market.  Today,  both  companies  are  recasting  around,  doublewide  press  (1  by  4)  into  a 

BasysPrint’s  UV-Setter  57-Z  model  for  themselves  as  international  players  after  i  new  plant  for  the  E.W.  Scripps  Co.’s  Florida 

Treasure  Coast  cluster,  while  KBA  adds  color 
towers  to  The  Desert  Sun  s  Goss  Headliner 
Offset  in  Palm  Springs,  Calif.  With  little  let- 
mirrors  on  its  Texas  Instruments  chip  that  International  to  its  name  after  closing  U.S.  j  terpress  left  to  replace,  offset  color-capacity 

direct  or  divert  UV  light  during  exposure.  Its  plants  and  reorganizing  a  second  time  under  additions  and  upgrades  are  the  name  of  the 

square,  sharp-edged  pixels  render  high  im-  new  leadership.  In  addition,  TKS  now  also  game.  The  towers  are  KBA’s  second  major 

age  quality  at  lower  resolution  (900  or  1270  identifies  itself  as  a  production-systems  |  addition  to  a  U.S.  Goss  site  —  work  TKS  pur- 

dpi),  according  to  basysPrint.  Performance  is  supplier,  platemaking  through  packaging.  j  sued  for  years.  In  the  United  Kingdom  and 

achieved  by  raising  the  number  of  mirrors  to  Besides  KBA’s  and  MAN’s  successes,  Goss  j  some  other  overseas  markets,  however,  Goss 
1.3  million  from  800,000,  almost  doubling  and  TKS  have  repositioned  against  a  back-  j  vwns  many  expansion  and  upgrade  contracts, 

exposure  lamp  power  (to  850  watts),  and  ground  of  increasing  customer  choices:  MAN’s  German-built  l-by-4  Regioman 


newspapers  can  expose  up  to  100  standard-  German  competitors  Koenig  &  Bauer  AG 

sensitivity  conventional  plates  per  hour,  (KBA)  and  MAN  Roland  began  winning 

thanks  to  individually  controllable  micro-  many  U.S.  contracts.  Goss,  of  course,  added 


chain’s  Staten  Island  (N.Y.)  .^dmnce  and 
Union-News,  Springfield,  Mass. 

The  company  offers  output-management 
software  for  commercial  customers,  but  it 
partnered  with  another-firm  from  Hamburg, 


TKS,  says  National  Sales  Manager  Mike 
Shafer,  will  apply  KKS  platesetting  technolo¬ 
gy  to  the  deyelopment  of  on-press  imaging. 

More  than  20  years  ago,  TKS  was  proba¬ 
bly  the  first  foreign  press  maker  to  crack 
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used  in  Japan),  tube- 
guided  automatic  web 
leader,  roll-preparation 
machines  for  deheading, 
unwrapping,  and 
preparing  pasters,  roll 
transporters  and  loaders, 
and  a  web  inspector  to 
check  density  and  color 
on  each  side  of  a  web. 
The  third-generation 
inspector  can  be  set  to 
sound  an  alarm  or  eject 
unsalable  copies.  “It  takes  20  copies  for  it  to 
learn  what  the  image  looks  like,”  says  Shafer. 

This  spring,  TKS  picked  up  the  one  thing 
it  lacked,  a  European  user,  when  it  sold  two 
doublewide  heatset  presses  to  Mirandela 
Artes  Graficas,  Lisbon,  Portugal,  printer  of 
newspapers  and  other  contract  work.  Slated 
for  production  in  the  fall  of  next  year,  the 
85,000-copy-per-hour  CT8200  CD’s  individ¬ 
ually  driven  couples  will  have  three  ink  form 
rollers.  Its  2:3:3  jaw  folder  will  add  quarter¬ 
folding  that,  because  it  is  slower  than  the 
press,  may  be  moved  in  and  out  as  needed, 
according  to  Shafer. 

“That’s  where  our  six-wide’s  going  to  come 
from,”  says  Shafer,  explaining  that  the  77- 
inch  8200  will  be  the  basis  for  a  six-page¬ 
wide  press  to  compete  with  others  from  four 
manufacturers.  He  and  Press  Technical  Ad¬ 
visor  Chuck  Taylor  add  that  a  74-inch  TKS 
directory  press  already  prints  Japan’s  phone 
books.  To  assure  fast  installation  and  start-up 
in  Lisbon,  TKS  will  erect  and  run  the  press  in 
its  factory  before  dismantling  and  shipping  it. 

Faster  and  based  on  Windows  2000,  the 
press  maker’s  TNP  press  control  now  is  a 
part  of  a  larger  system.  Capable  of  holding 
more  than  100  jobs  on  a  console  (1,000-plus 
in  the  database),  it  tracks  all  work  through 
makeready,  production  run,  and  post-pro¬ 
duction,  and  it  provides  direct  control  of  all 
press  functions  anywhere  on  the  data  net¬ 
work  in  the  event  of  local  computer  failure. 

In  fact,  two  such  back-up  desk  screens  (not  a 
console’s  large  monitor)  are  always  “hot”  for 
immediate  fail-over,  and  an  operator  can 
activate  a  third  by  switching  a  cable.  If  a 
press  goes  down,  Shafer  says,  job  set-up  can 
be  electronically  transferred  to  another  press. 


Still  in  development,  alfaQuest  Technologies'  latest  FasTrak  will  offer 
laser-diode  ultraviolet  exposure  of  conventional  plates  early  next  year. 


marks  its  continued  success  in  the  United 
States.  “We  would  have  never  thought  when 
we  introduced  it ...  that  we  would  have  sold 
so  many,”  says  MAN  Newspaper  Sales  Vice 
President  Vince  Lapinski.  Orders  on  the 
horizon,  he  says,  include  some  in  Europe. 

Heidelberg’s  American-designed  Main¬ 
stream  sells  well  overseas,  with  a  just-inked 
contract  for  a  third  sale  in  France,  where  it 
also  builds  the  l-by-4  press.  At  the  same 
time,  l-by-4  design  underlies  Goss’  inter¬ 
national  appeal:  The  American  company’s 
Uniliner  S  is  based  on  a  two-around  design 
for  the  German  market,  is  made  in  its  French 
affiliate’s  factory,  and  was  first  sold  to  an 
Australian  customer  —  which,  unlike  other 
l-by-4  buyers,  is  not  slimming  down  from  a 
two-around,  but  instead  adding  to  its 
singlewide,  two-around  Goss  Urbanite. 

The  sale  was  among  many  overseas,  rang¬ 
ing  from  large  Newsliners  in  China  and  Tai¬ 
wan,  to  Colorliners  built  in  Britain  for  several 
big  existing  customers  there,  to  Germany’s 
largest  singlewide,  to  a  more  modest  Univer¬ 
sal  45  to  be  built  in  France  for  a  Goss  Com¬ 
munity  customer  in  Italy.  And  the  workhorse 
Community  still  sells  at  home,  where  a  small 
Louisiana  daily  takes  delivery  this  summer. 

Still,  it’s  the  extensions  and  overseas  sites 
that  Goss  emphasizes.  Large  illustrations  at 
its  Nexpo  booth  showed  Colorliner  additions 
to  presses  in  New  Zealand,  the  United 
Kingdom,  Malaysia,  Norway,  Finland,  and 
Turkey.  And  while  KBA  chips  away  at  Goss 
customers  in  the  United  States,  Goss  made 
much  of  its  work  on  a  KBA  Commander  at  a 
large  English  regional  plant,  where  it  added 
two  Colorliner  towers  (one  in  the  middle), 
and  installed  a  folder  and  new  inkers. 

TKS  has  U.S.  customers  at  29  sites  and  its 
own  long  history  of  sales  in  East  Asia,  where 
current  work  includes  a  huge  Colortop 
installation  at  the  Chosun  Ilbo,  Seoul,  Korea, 
and  a  430-couple  project  for  a  Mitsubishi 
customer,  the  Tokyo-based  Yomiuri  Shim- 
bun,  the  world’s  largest-circulation  daily. 

National  Sales  Manager  Shafer  says  TKS 
now  sells  in  the  United  States  its  spray-bar 
dampener  with  patented  nozzle  (1,100  are 
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Printing  in  the  mailroom 

Pressroom  and  mailroom  control  are 
brought  together  within  TOP  (Total  Opera¬ 
tion  of  Production),  a  larger  system  that  in¬ 
cludes  TNP,  in  an  arrangement  congruent 
with  TKS’  introduction  of  its  wide  range  of 
post-press  equipment  to  North  America. 

“People  think  of  us  only  as  a  press 
company,  but  in  Japan  we’ve  been  putting 
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together  fiill  mailroom  systems  with  press 
sales  for  years,”  says  Shafer.  “Now  were 
doing  this  more  in  our  proposals  in  the 
U.S.  We’re  emphasizing  that  total  package 
concept.”  Post-press  products  from  TKS 
subsidiary  KKS  include  the  KBS  Carrier 
conveyor  with  dual-side  grippers,  bundle 
conveyors,  and  truck  loaders. 

TKS  is  coupling  its  reintroduction  as  a 
production-system  vendor  with  a  North 
American  product  introduction:  the 
CS-510  counter  stacker,  capable  of 
handling  85,000  copies  per  hour. 

Even  traditional  pure-play  post-press 
manufacturers  are  reintroducing 
themselves  with  products  that  borrow 
from  other  parts  of  production. 

GMA,  for  instance,  is  preparing  to  launch 
Print-On-Demand,  a  machine  located  at 
the  insert  line  that  uses  a  Windows  NT- 
based  computer  system  and  l6-head 
ink  jets  to  print  multicolor  customizable 
inserts  that  then  feed  directly  into  the 
pocket.  In  effect,  newspapers  can  extend 
an  insert  ad  deadline  right  up  to  the 
moment  the  inserter  is  turned  on. 

Besides  its  SLS2000  inserter,  GMA 
has  brought  out  the  SLS3000,  with  the 
company’s  small-product  feeder,  its  first 
servo  motors  on  inserters,  a  lower,  more 
ergonomic  profile,  and  adjustments  that 
are  now  made  by  hand  rather  than  wrench. 

Perhaps  the  most  extensive  reintroduc¬ 
tion  in  post-press  is  under  way  at  Ferag 
Americas.  For  one  thing,  despite  its  evoca¬ 
tive  name,  the  company  no  longer  markets 
to  Latin  America.  Because  I^tin  American 
and  European  newspapers  share  a  produc¬ 
tion  style  unlike  that  of  their  North  Ameri¬ 
can  counterparts,  Ferag  concluded  it  made 
more  sense  to  serve  Latin  America  through 
its  Swiss  headquarters,  says  P'erag  Americas 
President  Joseph  Colletti. 

But  Ferag  is  undergoing  a  more  funda¬ 
mental  change  as  well,  Colletti  says,  moving 
from  a  company  where  operational  people 
call  the  shots  in  developing  products  to  one 
that  simultaneously  develops  a  product  and 
its  market.  A  good  example,  Colletti  says,  is 
MemoStick,  an  as-yet-unreleased  product 
that  uses  sticky  notes  for  advertising.  Ferag 
wants  to  create  market  expectation  to  see 
the  product  on  newspapers,  Colletti  says. 
“We  want  to  do  as  much  to  generate  a  need 
for  the  product  by  being  proactive  in  the 
market.  So  people  will  say,  ‘What  kind  of  ad 
will  there  be  today  on  MemoStick?’” 

Among  post-press  manufacturers 
remaking  their  images,  it  might  be  said 
that  tbe  Gammerler  Corp.  has  been  reintro¬ 
ducing  itself  for  tbe  better  part  of  decade. 
Tbe  commercial-printing  powerhouse 


regularly  introduces  machines  designed  for 
newspapers.  This  year  is  no  exception. 

Gammerler  offers  the  KL600  compen¬ 
sating/indexing  stacker  that  eliminates 
almost  any  product  drop  with  a  collection 
i  system  that  “gently”  lowers  copies  through 
i  the  stacker’s  chambers.  The  result,  Gam- 
!  merler  says,  is  not  only  a  sharply  aligned 
I  bundle  but  more  reliable  handling  of  prod- 
I  nets  that  are  often  difficult  to  stack,  such  as 
I  copies  with  a  very  low  or  very  high  page 
I  count,  or  gravmre  inserts  and  magazines. 

I  Miami-based  competitor  Quipp  Systems 
I  Inc.  introduced  its  Quipp  500  stacker,  with 
j  an  option  to  press  the  air  out  of  stacks. 

Improvements  on  the  500  include  a  laser 
I  counter  the  company  says  is  more  accurate 
and  a  light  safety  curtain  that,  combined 


Based  on  device  profiles,  BestColor  soft¬ 
ware  RIPs  replicate  halftone  dots  on  news¬ 
print,  as  in  this  color  proof  from  a  HP  1050. 

with  a  faster  brake,  is  designed  to  protect 
against  injury. 


Controlling  color 

For  some  companies,  introduction 
becomes  almost  continual,  because  the  very 
act  can  create  a  market  that  rapidly  attracts 
competitors.  Silicon  Valley’s  SeeColor 
Corp.,  for  example,  became  known  as  a 
specialist  in  raster  image  processing  and 
halftone  screening.  Nearly  a  decade  later,  it 
pioneered  solutions  that  generate  color 
proofs  with  dots  on  newsprint.  In  the  last 
couple  of  years,  several  competitors  have 
emerged  in  that  space,  including  BestColor 
USA,  Chromaticity  Inc.,  and  Colorbus. 

Colorbus  has  reintroduced  the  Cyclone 
digital  proofer  it  launched  at  the  near-de¬ 
serted  Nexpo  2001.  The  Cyclone  combines 
tbe  popular  Hewlett-Packard  1050  ink-jet 
printer  with  Colorbus  software,  which 
includes  Cyclone  Colorbuilder  —  an  appli¬ 
cation  that  creates  customized  profiles  of  all 
color-production  devices  used,  with  the  ob¬ 


ject  of  maintaining  color-quality  standards 
from  page  design  to  press.  The  proofer  has 
caught  on  with  several  big  national  dailies 
in  the  United  Kingdom  and  Australia. 

Similarly,  BestColor  is  trying  to  renew 
attention  to  its  Best  Ink  Key  Assistant, 
aimed  at  profiling  older  presses  with  man¬ 
ual  ink  keys.  Bundled  with  Best  Screen- 
proof  and  an  option  in  Best  Colorproof,  it 
is  a  response  to  papers  that  no  longer  are 
content  to  run  color  on  a  hunch.  Publishers 
aren’t  just  targeting  color-printing  .start-up 
waste:  “Newspapers  really  want  to  see  that 
exact  value  for  each  color  in  each  ink  zone,” 
says  Marketing  Manager  Karla  Meeker. 

BestColor  profiling  is  part  of  the  News 
Pro  system.  Marketed  by  Chromaticity,  it 
produces  an  industry-standard  ICC  profile 
of  a  paper’s  color  work  flow.  Profiles 
also  can  be  used  by  regular  adver¬ 
tisers,  notes  Chromaticity  Chief 
Information  Officer  Mike  DiCosola. 
After  work-flow  profiles  are  loaded 
on  their  computers  and  output  de¬ 
vices,  DiCosola  says,  “Tliey  get  better 
previews,  a  better  sense  of  how  the  ad  will 
look  —  and  they’re  doing  the  work  for  you.” 

In  response  to  this  flock  of  competitors, 
SeeColor  emphasizes  its  automated  color¬ 
matching,  which  uses  a  scanning  spectro¬ 
photometer  to  simplify  matching  to  a  point, 
the  company  claims,  that  it  can  be  used  suc¬ 
cessfully  by  any  beginner  on  the  shop  floor. 

‘Ready  for  something  new’ 

Ironically,  vendor  emphasis  on  image 
or  marketing  position  comes  just  when 
newspaper  technology  itself  may  be  on  the 
cusp  of  another  great  leap  forward. 

Digital  presses,  for  instance,  seem  to  be 
progressing  surely,  if  slowly,  toward  the 
speeds  and  reliability  needed  to  tempt  the 
first  daily  to  buy  them.  Packaging-equip¬ 
ment  developments  are  moving  even  faster, 
to  the  point  of  handling  the  intricacies  of  an 
edition  truly  customized  for  an  individual 
subscriber.  And  though  computer  scientists 
look  ever  more  skeptically  at  Moore’s  Law 
—  the  observation,  true  since  at  least  1965, 
that  data  densities  on  integrated  circuits 
double  every  year  or  so  —  the  operating 
power  is  more  than  sufficient  for  whatever 
functions  newspapers  may  dream  up. 

But  vendors  say  technology,  at  least  for 
the  moment,  is  not  driving  the  market. 
“Post-press  has  always  been  the  same 
technology,  repackaged,”  Ferag  Americas’ 
Colletti  says.  He  quickly  adds  something, 
however,  that  could  be  echoed  by  manu¬ 
facturers  of  products  used  anywhere  in  a 
newspaper:  “What  you’ve  got  to  do  is  get 
the  market  ready  for  something  new.”  11 
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SYNDICATES 


Syndicate  now  offers  content  electronically  around  the  clock 

BY  DAVE  ASTOR 

COPLEY  News  Service  launched  a  new  download 
Web  site  on  Aug.  5.  It  even  includes  an  “Editors’ 
Challenge”  daily  trivia  game  featuring  prizes  such 
as  “Copley  cash”  good  toward  the  online  purchase 
of  syndicated  content. 

The  site  (http://www.copleynews.com)  offers  about  80  columns 
a  week,  as  well  as  the  work  of  nine  editorial  cartoonists  and  four 
comic-strip  creators.  There  are  also  26  special  packages  a  year, 
editorials,  photos,  graphics,  caricatures,  and  more.  Content 


changes  daily,  and  c_ _ 

stories  from  Copley 
news  bureaus  appear 
several  times  a  day. 

“Editors  can  find  - 

content  on  the  site  ~  p 

in  one  of  two  ways,”  oj^li  ^  " 

said  Copley  Editorial  ;  ^ 

Director  Glenda  i  ^ 

Winders.  “They  can 
go  directly  to  the 

customized  down-  - ~  ~~ 

loads  form  and  select  exactly  what  they 
want,  or,  if  they  want  to  browse,  they  can 
use  one  of  the  advanced  search  forms.” 

In  about  two  months,  Copley  will  no 
longer  distribute  text  and  photos  via 
postal  mail.  Copley  hopes  weekly  and 
small  daily  papers  still  receiving  hard 
copy  switch  to  the  download  method. 

The  syndicate  has  about  1,500  regular 


et  cetera  . . . 

A  HAPPY  PUCE  —  THE  PRODUCTION 
company  of  *NSync  singer  Lance  Bass 
—  is  developing  TV  shows  based  on  the  | 
Universal  Press  Syndicate  comics  “Heart  of  I 

I 

the  City"  by  Mark  Tatulli,  “The  Duplex”  by 
Glenn  McCoy,  and  “Cleats”  by  Bill  Hinds. ...  I 


clients,  including 
large  and  small  print 
newspapers,  online 
newspapers,  and  non- 

—  newspaper  Web  sites. 
Copley’s  site  also  can 

Q  1^—^  sS^l  be  used  by  one-shot 
^  JSSJw  subscribers, 

vwrn  Systems  Web 

Coordinator  Chris 
Rowe  has  been  among 

—  '  ~  I  those  working  to  set 

up  the  download  site.  One  thing  he  did  as 
part  of  this  process  was  study  the  sites  of 
other  major  syndicates. 

No  staffers  are  being  laid  off  because 
of  the  download  site.  Winders  noted 
that  about  a  half-dozen  mailroom  and 
photo-lab  employees  —  some  of  whom 
have  been  with  Copley  for  many  years  — 
were  retrained  as  Web  technicians.  11 


The  Sf.  Louis  Post-Dispatch  joined  more  than 
40  other  papers  contributing  content  to  Knight 
Ridder/Tribune  Information  Services.  ... 
Creators  Syndicate  commentator  Don  Feder  is 
taking  a  sabbatical  from  his  Boston  Herald 
column  after  19  years.  ...  A  stage  show  based 
on  “Garfield”  by  Jim  Davis  of  Universal  is 
touring  the  country.  ...  The  board  of  directors 


King  is 
offering 
advice 

Harlan  Cohen  features 


Keng  Features  Syndicate  will 
distribute  advice  columnist 
Harlan  Cohen  starting  Aug.  19. 
Cohen  has  self-syndicated  “Help  Me, 
Harlan!”  since  early  1996,  and  now  has 
about  75  clients.  Hell  write  a  semi¬ 
weekly  column  for  King  and  a  separate 
feature  for  his  many  college  papers. 

King  Managing  Editor  Glenn  Mott 
said  Cohen  appeals  to  young  adults,  but 
also  has  a  following  among  older  readers 
—  and  he  brings  a  rare  male  perspective 
to  a  mostly  female  category.  “He’s  a  good 
writer  with  a  sense  of  humor  and  a  style 
that’s  very  punchy,”  added  Mott 
Also,  King  started  “Ask  CosmoGirl!” 
shortly  before  Ann  Landers  died  in 
June.  It  already  has  about  20  clients, 
including  the  Detroit  Free  Press  and 
Minneapolis  Star  Tribune.  The  weekly 
advice  column,  aimed  primarily  at  girls 
10  to  18,  is  written  exclusively  for  King 
by  CosmoGirl!  magazine  Editor  in  Chief 
Atoosa  Rubenstein.  —  DaveAstor 

‘Abby’  creator:  Alzheimer’s 

“Dear  Abby”  founder  Pauline  Phillips 
has  been  diagnosed  with  Alzheimer’s 
disease.  Her  family  said  the  deterioration 
of  her  memory  has  been  slow  and  that 
her  physical  health  remains  good. 

Phillips,  84,  started  “Dear  Abby”  in 
1956.  The  Universal  Press  Syndicate- 
distributed  column  is  now  written  by 
her  daughter,  Jeanne  Phillips. 

See  the  Aug.  12  ‘Syndicate  World” 
at  http://www.editoraridpiLblisker.com 
for  a  longer  version  of  the  King  story 
and  other  pieces,  including  one  about 
the  ailing  Bill  Mauldin. 


of  Andrews  McMeel  Universal  (parent  of 
Universal)  named  Les  Hinmon  chief  financial 
officer  and  vice  president,  Stacey  Perry 
corporate  vice  president  of  finance,  and  Randy 
Herr  retirement  plan  administrator. ...  “Staying 
Safe,”  a  weekly  column  on  security  and  crime 
prevention,  is  being  syndicated.  It’s  written  by 
Bruce  Mandelblit  (brucemorl@aol.com). 
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Ethics  Comer 

THE  CREDIBIUTY  GAP 

Journalists  who  contribute  to  political  campaigns  just  can’t  bridge  it 

IT  WAS  INEVITABLE.  REPORTERS,  IN  THIS  AGE  OF  CiVIC  JOUR- 

nalism,  are  reminded  daily  that  they  are  members  of  the 
community  and  must  interact  with  the  people  they’re  cover¬ 
ing.  So  news  folks  are  interacting  —  with  their  checkbooks. 
Journalists  at  The  Boston  Globe,  WGBH  public  radio  in 
Boston,  The  Associated  Press,  The  New  Yorker,  Chicago  magazine, 
and  KCET-TV  in  Los  Angeles  all  gave  money  to  former  U.S.  Labor 
Secretaiy  Robert  B.  Reich’s  campaign  for  governor  of  Massachusetts. 

The  most  interesting  thing  about  the  ad  hoc  Reporters  Committee 
for  Reich  is  that  its  members  seemed  astonished  anyone  would  think 


they  had  done  anything  wrong. 

“They  didn’t  realize  why  it  was  important 
for  journalists  to  look  independent  as  well 
as  be  independent,”  said  Bill  Dedman,  the 
Ghbe  reporter  who  uncovered  this  latest 
version  of  checkbook  journalism. 

Even  worse:  Mary  Jane  Wilkinson,  the 
Globe’s  managing  editor  for 
administration,  gave  Judy 
Foreman,  a  syndicated  health 
columnist  published  in  the 
paper,  permission  to  contribute 
$250  to  U.S.  Sen.  John  F. 

Kerry’s  re-election  campaign.  So 
Foreman  figured  it  was  OK  to 
write  a  second  check  to  Reich. 

Why?  Because  Foreman 
covers  personal-health  matters, 
not  politics.  As  if  Medicare, 

Medicaid,  health  insurance,  prescription 
drugs,  and  abortion  are  not  political  issues. 

After  Dedman  asked  Wilkinson  about 
her  policy,  she  sent  out  a  memo  warning 
her  reporters  not  to  give  money  to  political 
or  social-action  groups,  including  “Planned 
Parenthood  and  Greenpeace.” 

And  Foreman  asked  Kerry  and  Reich, 
both  Democrats,  to  give  her  money  back. 

Dedman’s  piece  got  barely  a  whisper 
from  the  vox  populi.  “We  received  just  one 
e-mail,  but  no  one  complained,”  said  Globe 


Ombudsman  Christine  Chinlund,  “so  I 
am  not  going  to  write  anything  about  it. 

I  try  very  hard  to  deal  with  issues  initiated 
by  my  readers.” 

'fhat  lack  of  meaningful  outcry  saddens 
Bill  Allison,  managing  editor  of  the  Center 
for  Public  Integrity,  a  Washington-based 
good-government  group  that 
monitors  questionable  political 
activity.  “There  was  no  outrage 
because  people  expect  reporters 
to  do  these  kind  of  things,”  he 
said.  “It’s  a  sign  of  the  low 
ethical  standards  that  we  have 
to  put  up  with  these  days.” 

Not  surprisingly,  Dorie  Clark, 
Reich’s  press  secretary,  saw 
nothing  untoward  in  journalists 
showing  their  affection  for  her 
candidate  with  their  checkbooks.  “If  a 
journalist  wants  to  give  us  a  campaign 
contribution,  we’ll  accept  it,”  said  Clark,  a 
former  City  Hall  reporter  for  the  Boston 
Phoenix,  a  weekly  alternative  newspaper. 
“It’s  something  that  reporters  have  to 
discuss  with  their  editors.  But  the  money 
involved  is  clearly  not  very  large.” 

No,  it’s  not.  Reich  received  only  $2,530 
from  15  journalists  —  a  total  that  doesn’t 
register  as  a  full  percentage  point  of  the 
$1  million  he’s  received  thus  far  for  his 


i  campaign.  But  it  certainly  says  a  lot  about 
I  what  is  wrong  with  the  press  these  days. 

Journalists  who  freelanced  for  The  New 
York  Times,  a  copy  editor  who  recently 
left  The  Roanoke  (Va.)  Times,  and  a 
Winchester,  Mass.-based  freelancer  are 
cunong  those  who  contributed  to  other 
I  candidates  for  Massachusetts  governor, 
i  according  to  Dedman. 

I  Eric  Fehmstrom,  press  secretary  for 
!  Republican  candidate  W.  Mitt  Romney  and 
j  a  one-time  political  writer  for  the  Boston 
j  Herald,  said  he  did  not  write  any  checks  to 
politicians  when  he  was  a  journalist.  “You 
knew  you  didn’t  do  that  kind  of  thing,” 
said  Fehmstrom.  On  the  other  hand,  his 
campaign  will  not  turn  down  a  journalist’s 
money.  “If  a  reporter  wants  to  contribute 
to  Mitt  Romney,  then  we  will  accept  his 
i  business,”  Fehmstrom  said. 

Romney  received  a  single  $100 
1  contribution  from  a  WGBH  producer  — 

!  even  though  the  celebrated  radio  station 
i  has  a  mle  against  its  reporters  giving 
j  money  to  political  candidates. 

I  Too  bad  Karla  Hailer-Fidelman,  a 
columnist  at  the  weekly  Newton  Tab, 
owned  by  Herald  Media  Inc.,  didn’t  consult 
I  with  Fehmstrom  on  how  to  behave  when 
I  covering  a  campaign.  Hailer-Fidelman  was 
I  a  Reich  delegate  at  the  Democratic  State 
I  Convention,  gave  $85  to  help  his  campaign 
pay  for  hats  and  buttons,  and  v^rote  several 
stories  on  him  —  all  within  five  months. 
Still,  she  wrote  a  column  attacking  Dedman 
for  picking  on  her,  claiming  she  was  not 
guilty  of  a  conflict  because  in  one  of  her 
columns  she  announced  her  support  for 
Reich  and  because  her  editor  gave  her 
I  permission  to  do  what  she  was  doing. 

Why  is  all  this  happening? 

“Editors  know  all  the  ethical  mles,  but 
they  don’t  always  tell  their  reporters  about 
them,”  Dedman  said.  “Those  mles  are  not 
handed  dovm  from  one  generation  of 
reporters  to  another.  And  I  don’t  think  that 
disclosure  by  a  reporter  cures  the  conflict.” 

Journalists  who  contribute  to  political 
campaigns  won’t  be  incarcerated  in  ethical 
prisons  for  crossing  the  line  that  separates 
Them  from  Us. 

But  the  candidate  who  gets  the  money 
i  feels  the  reporter  is  in  his  pocket.  The 
j  candidate  who  didn’t  get  the  money  is  sure 
t  of  it.  And  the  readers  won’t  believe  a  word 
I  of  the  political  news  they’re  getting.  1! 
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Connect  to  the  efficiency  of  computerized  integrated  manufacturing  with  PECOM  from  MAN  Roland.  PECOM  stands 
for  Process  Electronic  Control,  Organization  and  Management.  That  means  PECOM  puts  you  in  command  of  your 
entire  workflow,  from  pre-production,  to  press  operation,  to  post-production.  RECOM_is  scalable,  so  it  perfectly 
matches  yourjieeds  today,  while  empowering  you  to  add  new  functions  and  features  tomorrow.  And  PECOM  links  you 
to  remote  diagnostics  and  tele-support  to  keep  you  connected  to  MAN  Roland  service" expertise  continuously.  Learn 
how  to  network  your  plant  for  higher  productivity  with  PECOM  by  contacting  MAN  Roland  today.  Call:  630.920.2000. 
Click:  www.manroland.com. 
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